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Executive Summary

Introduction

The Alberta Council of Disability Services (ACDS), in collaboration with its strategic partners has provided
a leadership role in addressing the human resource challenges for the Community Disability Services
sector through the development and implementation of a comprehensive human resources strategy.
Launched in 2004 and called, Workforce 2010, its vision was clear: “By the year 2010, the province of
Alberta will have a well-trained and stable community rehabilitation workforce recognized as
professionals providing valued service.”

A substantial component within Workforce 2010 was the development and execution of a branding and
social marketing campaign that began with the announcement of the sector name change and
accompanying visual identity from Community Rehabilitation to Community Disabilities Services in
spring of 2006. Workforce 2010 has since evolved into the creation of a Provincial Workforce Council as
well as Regional Workforce Councils that were tasked with executing the social marketing campaign
since 2006.

Now 2010, as part of its mandate to evaluate impact of the social marketing campaign, Woodbridge
Communications was retained to conduct this evaluation through qualitative research and comparative
analysis.

Report Components
This report has three components:

1. Phase One Research: 2010 Qualitative Market Research
2. Phase Two Research: Comparative Analysis between 2010 and 2005 research
3. Move-Forward Recommendations

Key Findings from Comparative Analysis

Workforce

Perceptions and opinions held by the current workforce have not for the most part, significantly
changed between 2005 and 2010, however the workforce has seen and experienced some positive shifts
in attitudes/behaviour from the community towards people with disabilities.

Motivating factors that influence someone to consider the job sector as a career choice continue to be
primarily connected to having had a person with a disability in their personal life, whether a family
member, friend or having been exposed to persons with disabilities from an early age. Only a small
portion of the workforce then and now, “fell into the sector”.

The ways in which workforce members seek employment opportunities also remain similar focusing
primarily on word of mouth, referral, online job banks and as the positions becomes more senior,
internal postings.
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Traits believed to be necessary to be successful in the sector continue to attributes such as
compassionate, patient, tolerant and accepting, as well as creative, ability to problem solve and
organized.

Perceived job rewards continue to be factors such as:
e Building meaningful relationships
e Satisfaction derived from watching clients achieve personal goals
e  Opportunity to make a difference in someone’s life
e Opportunity to advocate on behalf of persons with disabilities
e Opportunity to education the public

What has changed since the sector name change and execution of the social marketing campaign is an
increased sense of pride in the workforce, stronger workforce culture and workforce camaraderie. The
workforce has also experienced improved coordination and collaboration amongst the regions which is
viewed as a very positive outcome.

Perceived job challenges continue to be factors such as:
e Low wages
e Emotionally and physically draining work (stressful)
e Ability to balance work and personal life
e Government funding issues
e Ongoing staff shortages

Public perceptions of careers in the Community Disability Services sector, as perceived by the workforce
then and now, for the most part also remain similar. Workforce respondents continue to hear similar
comments from the general public such as “you must be a special breed”, “I could never do what you
do,” and “It’s so great there are people like you.” These comments from the general public continue to
be received as “condescending” and “patronizing”.

Today’s workforce however, do feel there has been some gains with better integration of persons with
disabilities into the community, as compared to comments that were made from the 2005 workforce
respondents. While there is “still much work to be done to break these barriers down”, through the
efforts that have been undertaken by all the organizations (Alberta Council of Disability Services and
partners and the Alberta Community Living Association), as well as the media coverage that PDD has
been receiving in the past 12 to 18 months related to provincial government funding cuts, “we have
made some strides”.

Today’s workforce does feel like the sector is more professional than it was previous to the sector name

change, but there is still desire to further “professionalize” the sector through factors such as mandatory
post-secondary and certification.

Albertans
Perceptions held by Albertans (general public) changed in some areas, and didn’t in other areas.

Most notable is when asked “If you heard someone talking about a job or career in community disability
services, what kind of work do you think they would be referring to?”top of mind answers were more
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closely related and more representative to the work that is conducted by the workforce, as compared to
top of mind descriptors indicated from 2005 which were in general, generic in nature.

As well, where in 2005, 23.2% of omnibus respondents said they would be well-suited to work in the

sector, this increased to 33.1% in 2010.

Perceptions about rewarding and challenging aspects of the job were in general, similar in meaning
between 2005 and 2010. However, top of mind responses in 2010 for job rewards and job challenges
were far more specific compared to those listed in 2005, which could be interpreted as a better
understanding of what jobs in the sector actually entail.

A comparison of perceived job rewards as follows:

Top of mind job rewards in 2005

Top of mind job rewards in 2010

e Necessary job for the

Important job

e Rewarding job / Noble
profession/Admirable
profession

e Good way to help people

e Good career

community / People in need /

self-worth/you are helping
e Rewarding/fulfilling
e Lots of opportunity/necessary field

e Good for the community/society
e Meeting people/working with people

e Giving people with disabilities a chance/increasing

e Acceptance/integration of the disabled

e Feel production/accomplished/ contribute to

e Low pay
e Stressful career

interested in

e Not a career that | would be

e Good career opportunities society
e ltisaninteresting job e Good pay
e Good pay
A comparison of perceived job challenges as follows:
Top of mind job challenges in 2005 Top of mind job challenges in 2010
e Challenging / Demanding job e Low pay

e Discrimination

support

e Long hours/bad hours/shift work

e Hard job/time consuming

e Difficult to deal with people with disa
e Not enough training/education

e Staff shortages/turnover/burnout

e Underappreciated

e No advancement

e Stressful/emotionally demanding/ depressing
e Not enough funding for programs/ government

e Physically demanding/risk of injury/ abuse
e Feeling like you could do more/ frustrating

bilities
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With respect to whether a respondent has heard of the phrase “community disability services” used to
describe a job or career or field in which people work, the comparative statistics are as follows:

2005 2010

“Community Rehg “ CommuDiistaybi | ity
Yes 61.2% 37.6%
No 37.2% 59.8%

Given the comparison of top of mind descriptors from omnibus respondents between 2005 and 2010
whereby 2010 respondents were significantly more accurate and representative of the work conducted
in the sector, the above comparison of whether a respondent has heard of the sector name should not
be considered a failure.

It is also important to note that the term “community rehabilitation” has been ingrained in our society’s
vocabulary for decades prior to the name change and as previously mentioned, the task of changing
social behaviour is a long-term initiative. As well, it is important to emphasize that while some social
marketing efforts were placed to build awareness of the job sector with the general public (such as TV
commercial ad placements during primetime evening news), the primary focus of efforts were targeted
to the potential workforce.

Move-forward Social Marketing Recommendations

Social Marketing Strategies

e Develop a school outreach education program (Gr. 9-12) aimed at building awareness of the
Community Disability Services sector as a potential career choice.

e Focus ad buys to primary locations of where potential workforce members are located.

e Explore social media applications.

e Build direct relationships with career counsellors.

e Continue advocacy and lobbying efforts at the provincial government level

Overall Strategic Considerations

Leverage initiatives where and when possible: ensure coordination of marketing and
communications efforts between those lead by the Alberta Council of Disability Studies, Alberta
Community Living Association and PDD, including looking for opportunities to leverage from
each other.

Increase emphasis on profiling the job sector in the community/public: while social marketing
efforts should continue to focus on attracting and retaining potential people to the workforce
through very targeted efforts, emphasis on profiling the sector in the public should also
continue and increase if budget allows.

Ensure the current workforce is aware of what social marketing efforts are taking place: those
in the workforce are the best advocates. Ensuring that all those working in the Community
Disability Services sector are aware of what social marketing efforts are taking place, not just
from the Alberta Council of Disability Services, but also Alberta Community Living Association
and PDD not only builds pride and camaraderie, but also builds understanding of how each focus

©ACDS 2010/7



2010 Qualitative Social Market Research, Comparative Analysis and
Move-Forward Recommendations Final Report

areas are managed (government relations, profile building of persons with disabilities as a
population group and workforce attraction and retention).

Develop and execute a media relations program: earned media coverage is perceived as more
credible than bought media space. It also often times provides more editorial opportunities to
deliver important key messages.

Continue using real-life images, but revisit the creative application of these images: while
usage of real life images for print applications should continue, consideration should be given as
to how they are used. Use of action shots that illustrate examples of workforce members “in
action” with a client in the community would deliver a stronger message.

Explore building national alliances: If not already underway, consideration should be given to
the opportunity to build a national awareness campaign of the workforce.
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1.

Introduction

The Alberta Council of Disability Services (ACDS), in collaboration with its strategic partners has
provided a leadership role in addressing the human resource challenges for the Community
Disability Services sector through the development and implementation of a comprehensive human
resources strategy. The knowledge and tools acquired through the research and workforce
development initiative, Workforce 2010, provided the foundational framework for developing a
strategy to increase human capacity for the sector.

Its vision was clear; “By the year 2010, the province of Alberta will have a well-trained and stable
community rehabilitation workforce recognized as professionals providing valued service.”

A substantial component within Workforce 2010 was the development and execution of a branding
and social marketing campaign that began with the announcement of the sector name change and
accompanying visual identity from Community Rehabilitation to Community Disabilities Services in
spring of 2006.

Under the auspice of the ACDS, Workforce 2010 evolved into the creation of a Provincial Workforce
Council as well as Regional Workforce Councils that were tasked with executing the social marketing
campaign since 2006.

Now 2010, as part of its mandate to evaluate impact of the social marketing campaign, Woodbridge
Communications was retained to conduct this evaluation through qualitative research and
comparative analysis.

This report delivers the qualitative research findings.

Research Methodology
There were two phases to this qualitative market research program.

Phase One (2010 Qualitative Market Research) was to conduct 2010 qualitative research with the
following objectives:

e Assess workforce perceptions of careers in the community disabilities services sector;

e Understand barriers and motivations to entering the community disabilities services sector;
e Understand barriers and motivations to remaining in the workforce;

e Assess the perceptions of individuals influencing decision to work in this field; and,

e Ascertain perceptions of community disabilities services sector held by the general public.

To obtain the qualitative data required to conduct an effective comparative analysis, Woodbridge
Communications conducted research with the following population groups:

e Current Workforce

0 Community Disability Service Worker — six (6) interviews were completed with
individuals that work directly with clients.

0 Community Disability Service Practitioner — 18 interviews were completed with
individuals that work directly with clients.

0 Team Leader — 16 interviews were completed with individuals typically responsible
for leading a team of service providers, while maintaining direct service
responsibilities.
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0 Coordinator — 11 interviews were completed with individuals that represent a
broader range of positions in the industry, typically responsible for coordinating a
set of services or programs within an agency.

0 Director — 11 interviews were completed with individuals that represent the broader
range of positions in the industry, including individuals in specialist positions and
executive positions.

0 Specialist/Consultant — three (3) interviews were completed with individuals that act
as resources to direct service providers.

e Clients and/or Guardians — five (5) interviews were completed with clients and/or guardians
currently receiving services from the workforce.

e Past Workforce — three (3) interviews were completed with individuals that voluntarily left
the community disability services sector within the past five years.

e Post-secondary Students — a combination of focus groups and surveys with post-secondary
students currently enrolled in a Disability Studies Program, as well as an alternate human
services program were conducted at Grant MacEwan University and Mount Royal
University. This included:

0 One (1) focus group with a Disability Studies Program class from Grant MacEwan
University

0 38 survey responses from Disability Studies Program students from Mount Royal
University

0 64 survey responses from Social Work Program students from Mount Royal
University

0 Two (2) survey responses from Disability Studies Program students from Lethbridge
College.

e General Public (Albertans): Trend Research was commissioned by Woodbridge
Communications to conduct an omnibus survey between February 16 through February 28.

Potential interview names for the current workforce, clients/guardians and past workforce were
collected and provided through the regional workforce councils.

Issues and challenges that were encountered:

e Career counsellors: career counsellors were originally included in the list of target
stakeholder groups to solicit feedback from. However, after several attempts made
through the Career Development Association of Alberta to encourage participation, only
one completed response came in and was therefore omitted as part of the qualitative
research analysis.

o Clients and/or guardian: the original desire was to coordinate two face-to-face focus
group sessions (Edmonton and Calgary) with a broad selection of clients and/or
guardians, specifically not involved in the advocate groups. However, the logistics of
executing this task within the timeframe required became prohibitive.

e Past workforce: due to human resource policies, obtaining an adequate number of
names was a challenge.

e Post-secondary students: the original desire was to coordinate three focus group
sessions with current Disability Studies Program students (Edmonton, Calgary and
other), and three focus group sessions with an alternate human services program
(Edmonton Calgary and other). This did not come to fruition due to a range of issues
including unforeseen logistical coordination with some post-secondary institutions.
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When these challenges were identified, it was then decided to solicit student feedback
via surveys.

Phase Two (Comparative Analysis) of this market research program was to conduct a comparative
analysis to the results from 2005 to identify the following:

Assess whether the current community disabilities services workforce has gained increased
pride in their work;

Assess if and how barriers and motivations to entering the sector have changed,;

Assess if and how barriers and motivations to remaining in the workforce have changed;
Assess if and how perception of the community disabilities services sector has improved or
changed with the general public; and,

Assess if and to what degree there is gained public awareness and knowledge of the
community disabilities service sector.

3. Phase One: 2010 Qualitative Market Research Findings

3.1. Current Workforce
Perspectives are presented in thematic groups categorized into the following topic areas:

3.1.1.

Introduction to the Community Disability Services sector: factors that exposed
individuals to the Community Disability Services sector.

Motivations for entering the Community Disability Services sector: factors that are
seen to encourage individuals to consider the Community Disability Services sector as a
career choice.

Preferred methods when seeking employment opportunities: preferred sources when
seeking job employment.

Job expectations before and after entering the Community Disability Services sector.
Incentives for remaining in the Community Disability Services sector: realities of the
community disability services sector that are believed to encourage people to remain
in the workforce (job rewards)

Disincentives for remaining in the Community Disability Services sector: realities of
the community disability services sector that are believed to encourage staff turnover
(job challenges).

Perceived public perception of the Community Disability Services sector as held by
the current workforce: perceptions by current workforce as held by the general public.
Perceived impact of social marketing campaign to date: impact of social marketing
efforts to date as perceived by the population group.

Introduction to the Community Disability Services sector

| have had previous exposure to persons with disabilities.

The majority of current workforce respondents, regardless of job position, had prior
exposure to persons with disabilities, either through family relation, friends and/or
acquaintances at an early age. The perception held by these respondents is that it is
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3.1.2.

3.1.3.

through this early exposure that lead to their interest and decision to eventually pursue
the sector as a career path.

The sector was recommended to me.

Sometimes connected to having had previous exposure to persons with disabilities,
many respondents learned about the Community Disability Services sector as potential
career choice through word of mouth or recommendations that were made to them.

General research.

Otherwise, current workforce respondents were introduced to the Community Disability
Services sector through general research they conducted at post-secondary institutions
including attending career fairs at these post-secondary institutions.

Motivations for entering the Community Disability Services sector

Previous exposure to persons with disabilities.

As commented above, the majority of the current workforce respondents pursued the
Community Disability Services sector as a career path due to their previous exposure to
persons with disabilities at an early age. There is a strong correlation between this
previous exposure to persons with disabilities to the innate desire to pursue a career
within the human services realm. For many, this previous exposure often progressed
from volunteer work to career aspirations.

These current workforce respondents also expressed that the progression to entering
the sector as a career path was often tied to the opportunity to continue acting as an
advocate on behalf of persons with disabilities. As well, having had previous experience
in helping individuals achieve goals and the satisfaction derived from this milestone, for
both individuals, remains to be a substantial motivator to officially entering the sector
as a career path.

By chance.
Small percentage fell into the sector by accident, needed a job and discovered they
really liked it.

Preferred methods when seeking employment opportunities.

The majority of the current workforce indicated that they heavily rely on referral and
word of mouth when seeking employment opportunities. As the positions become more
senior, current workforce relied increasingly on internal job postings.

Usage of online job banks were also repeatedly mentioned, specifically the HRDC Job
Bank.

Newspapers ads were commented as not the most effective source as those seeking
employment often found the ads too vague.

©ACDS 2010/12
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3.1.4. Job expectations before and after entering the Community Disability Services sector

3.14.1.

Before entering the Community Disability Services sector

While I have little or no expectations with the sector itself, | do expect to be
challenged in my work with persons with disabilities.

Current workforce respondents entered the sector with little or no expectations
with respect to the sector itself; however, they did expect challenges and
opportunities when working directly with clients. The workforce respondents
share a common passion that the focus of their work, regardless of job position,
is to assist clients in achieving personal goals and working towards independent
living in whatever capacity that may entail. Most knew going in that the pay is
low.

| expect to further hone my skills and/or put theory into practice through the
guidance and mentoring that | will receive from my employer.

There was a level of expectation by current workforce respondents that support
and guidance will be provided by their employer in effort to helping the
workforce member hone their skill or for those that just graduated, to put
theory to practice within an environment that includes guidance and mentoring
to ensure that best practices are encouraged. For the more entry-level
positions, comment was given that they expected to receive more support and
guidance than was often given, particularly by the agencies.

| expect to gain personal growth from working with persons with disabilities.
There was an expectation by current workforce respondents that they will gain
personal growth by working in the Community Disability Services sector.
Acknowledgment was made that the decision to enter the sector was not
necessarily monetary-driven, as it has always been common knowledge that it is
not a field that is well or high-paid, rather the satisfaction that one will derive
from the human services aspect of it (intrinsically rewarding). The work is
known to be meaningful work with great potential for personal and community
growth.

| hope to be able to advocate for persons with disabilities and better educate
the public through the work that | do.

For those current workforce respondents that had previous exposure to persons
with disabilities, there was an expectation that working in the sector would
create an opportunity to advocate for persons with disabilities and increase
awareness and education to the public on a population group that is “often
misunderstood or already marginalized” .
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3.14.2.

After entering the Community Disability Services sector

My expectations have not changed where the work with my clients are
concerned; however, my ideals about the sector itself has changed.

The expectations of current workforce respondents have not changed from the
perspective of the work with clients. However, while there is consensus that the
work continues to be very intrinsically rewarding, as expected, most felt it was
difficult to have not become “more jaded”. Prior to entering the sector, current
workforce respondents had what some labelled “lofty goals and dreams” to be
able to make big changes in both their clients, as well as how persons with
disabilities and therefore the workforce, are viewed by the general public. Once
in the sector, current workforce respondents have “become less idealistic and
more realistic about appreciating and cherishing the small victories”.

We are mentors, not teachers.

Once working in the sector, current workforce respondents experienced a shift
in their own attitude with respect to their role that they have with clients. There
was a realization that “what we do is not teach, but assist clients towards
independence through guidance, mentorship and motivation”. Though subtle,
there is a difference between the two. It was expressed that helping the public
realize this subtle difference would contribute to gaining respect for the
workforce and acceptance of persons with disabilities.

Wage becomes an issue when it impacts the ability to meet personal financial
needs.

Though most current workforce respondents knew going into the sector that
the pay is low, the realization and impact on their personal lives was
unexpected. Particularly, in the entry-level positions, many commented that
they and their colleagues are working multiple jobs in order to meet personal
financial needs. Despite the rewarding aspects that this career sector brings,
there is a shared concern that this reality surrounding wage is not very
encouraging for those that are genuinely interested in entering the field. For
those that are able to weather the low wages at the outset of this career sector
until they have moved into more senior positions, it is often connected to the
ability to depend on spousal income.

| did not anticipate how much variation the work would provide.

There was consensus among the current workforce respondents that the
variation “keeps the work interesting, challenging and rewarding. “One day can
be bad, the next day can be fantastic.” Respondents enjoy how this challenges
them to continually look for ways to adapt to their client’s needs, and look for
ways to find new or alternative solutions to solving challenges that either the
client and/or workforce member is facing.

Some of the more entry-level respondents commented on the unexpected
amount of paper work as the desire was to focus on the hands-on work with
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clients. “I did not anticipate the amount of paperwork. | do see the need for it,
just didn’t realize how much administrative time this would require.”

| did not anticipate how political the work would get.

There was consensus among the current workforce respondents that
particularly in recent years, the issue of funding has “changed the dynamics of
the field”. Many did not anticipate that the work they would be carrying out
would have a political element to it (government funding issues in recent years).

This was particularly felt by the more senior positions. It is perceived that there
is correlation between lack of government funding to how the sector is viewed
by the general public (public value). This not only increases the level of
frustration felt across the workforce, but it is also thought to impact that lack of
recognition in the field. “The workforce is expected to help clients achieve what
are often extraordinary milestones but the pay is not reflected. This prevents the
sector’s ability to attract motivated people.”

3.1.5. Incentives for remaining in the Community Disability Services sector (job rewards)
In the absence of financial rewards, current workforce respondents felt there were
numerous positive aspects of the job that are worthy to note.

Building meaningful relationships.
The relationship that is built with both clients and colleagues is considered to be
one of the biggest job rewards from the sector.

Particularly within the workforce, the shared vision and goals make for a strong
workforce culture resulting in a positive work environment. “We have common
goals and common values.” There is “a great sense of camaraderie because we
are all dedicated and committed to a common cause. We are working with like-
minded people.”

The satisfaction gained from watching clients achieve personal goals.

There is resounding consensus among the workforce that watching their clients
achieve his/her goals is what drives them to work day to day. “The relationships
that are built with clients are priceless.” The intrinsic value in this is the proof
that the workforce member is making a difference in someone’s life, a
difference that may be viewed as insignificant to the majority, but considered
“landmark” in the eye of the client (“that million dollar smile”). “The human
interaction and exchange that occurs between the workforce member and client
is overwhelmingly powerful and enlightening.” 1t becomes a matter of not only
improving the quality of life for the client, but also for the workforce member.

The satisfaction gained from watching workforce members flourish.
As the workforce member gains seniority in the sector, it becomes not only
watching the growth in clients, but also watching workforce members at the
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more entry-level positions flourish themselves with tasks such as problem-
solving and ability to adapt to changing circumstances.

Evolving career sector.

Also perceived as a rewarding job aspect is the continual evolution of the career
sector. While some may view this as uncertainty, many also viewed it as an
opportunity to participate in influencing how the sector can and needs to evolve
to make it a more viable sector for the benefit of the clients and respected
profession for the workforce.

Unexpected job rewards were also identified:

e With the recent amount of lobbying around PDD funding, a surprising
positive impact has been the increased media coverage and therefore
profile on persons with disabilities. “In the short interim, this has at least
prevented us from receiving less funding such as the recent budget not
affecting the sector — at least we’re status quo.”

e The satisfaction derived from seeing the sector come closer since the
name change as it has resulted in much more coordination and
collaboration.

3.1.6. Disincentives for remaining in the Community Disability Services sector (job
challenges)

Low wages.

Wage continues to be one of the primary challenges working in the Community
Disability Services sector. As mentioned above, while most enter the sector do
so with the knowledge that it is not a high paying job, the realities of the need
to “make ends meet” in one’s own situation remains a significant challenge.
When “wage does start to impede on one’s own ability to survive, it’s hard to
pay bills with warm feelings of helping someone else achieve their personal
goals.”

The lack of pension plans leads those working in the sector to not consider it as
a long-term viable career choice.

Being able to cope with the emotional and sometimes physical demands of
the job.

Much of the current workforce find it a daily challenge to cope with the
uncontrollable factors that clients are sometimes faced with such as behavioural
issues that can transcend to physical outburst (and therefore risk of physical
injury). It was also commented numerous times the emotional impact of
working with clients with deteriorating medical conditions that and “feeling
helpless”.
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Continually facing societal stereotypes towards persons with disabilities.
Societal attitudes towards persons with disabilities remain today and therefore
affect public perceptions towards the workforce. This “societal ignorance”
continues to result in the general public viewing the work of the Community
Disability Services sector as “glorified babysitters” and “caretakers” which can
be frustrating and “draining” for the workforce member.

Ability to strike a balance between work and personal life.

Current workforce respondents find it a continual challenge to strike a balance
between work and personal life. “This career sector is not one that can be simply
turned off once a shift is over.” Despite all the intrinsic rewards, it is an
emotionally, physically and spiritually draining career choice. Risk of burn out is
high. Numerous respondents said they expected that there would have been
more support programs/services for the workforce in this regard. For example,
many CDS Workers and Practitioners end up eating with their clients because
there is limited or no respite. This poses a challenge for entry-level positions (to
stay motivated) and for the senior positions (to retain).

Impacts of government and political cycles.

The ongoing funding issues that PDD is faced with results in an unstable and
uncertain future for those working in the sector. Particularly for the more senior
positions, the task of planning becomes increasingly difficult when provincial
and federal agendas are for the most part unknown. The task of finding creative
ways to stretch resources and dollars from front line to directors becomes a
taxing duty for senior workforce members.

Ongoing staffing shortages.

Staffing shortages are felt across the workforce regardless of position. For those
in the entry-level positions, it translates into substantial workload and lack of
respite. For the more senior positions, it is also workload as well as the ability to
retain workforce members “which sometimes forces agencies to hire people that
may not be as qualified as they should be to be successful at their job”. This in
turn affects staffing morale as inconsistent quality in workforce members are
“not invisible to the workforce”.

Understanding the broad spectrum of disabilities.

Disabilities covers a very broad spectrum encompassing many kinds of
disabilities. For some, this is viewed as an opportunity to learn and grow, for
others, it becomes a challenge to know how to handle different disabilities.

Elimination of Disability Studies Programs at Post-secondary Institutions.

The optics of post-secondary institutions cancelling programs make it harder the
workforce to attract and retain qualified staff and is believed to reinforce in the
eyes of the general public, that the sector is not a necessary or valued one.
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3.1.7. Perceived public perception of the Community Disability Services sector as held by the
current workforce
Current workforce respondents were asked how they think the Community Disability
Services sector is perceived by the general public. Perceptions swung from one end of
the pendulum to the other and not very much in between.

We are viewed as glorified babysitters and/or caregivers.

Respondents believe the general public view the workforce as “glorified
babysitters or caregivers”, as opposed to support services. Workforce
respondents feel that the public perception towards their work is “bottom of
the barrel work” with a presumption that we (the workforce) are uneducated.
“We don’t tell our clients what to do and how to live. We are here to guide them
towards independent living in whatever capacity the individual has. The work is
really grounded in guidance and mentorship, not dictation.”

Current workforce respondents feel there continues to be a lack of appreciation
in what they do, but believe there is a large correlation to lack of awareness and
education with persons with disabilities. Current workforce respondents have
experienced however, an increase in support for the job sector the public
debate and media coverage regarding PDD funding cuts began.

Lack of understanding of the whole system required to support persons with
disabilities.

Current workforce respondents believe there is an overall lack of understanding
of the whole system that is required to provide support to persons with
disabilities. “The public can only draw conclusions on what the sector does based
on what they see in the public, so primarily entry-level work where CDS Workers
and Practitioners are in direct contact with individuals. Beyond that, there is
even less understanding as the positions become more senior.”

Particularly with the older generations “where institutions were the norm”, the
concept of integrating persons with disabilities into the community is received
with mixed reactions. The notion that the creation of agencies and groups
homes that are available today has provided a place for persons with disabilities
to go to for support services, etc. may have in fact “done a disservice” for this
population group because they are “seen less in the community”, almost
“segregated from society”.

This “dismissal or disregard” to this population group in turn results in the
dismissal or disregard for the workforce sector. Respondents believe the general
public do see the sector work as a necessity but there is very much a NIMBY (not
in my backyard) attitude.

We are a special breed of people.
Current workforce respondents continual hear that they are “a special breed of
people.” Statements such as, “You must be special. | could never do what you
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3.1.8.

do.” is considered rather Acknowledgement of what we do, respect our work,
but somehow comes across condescending/patronizing.

Those that know about us have a great deal of respect and compassion for
what we do.

Often tied to whether the public individual has been previously and personally
exposed to someone with a disability.

Perceived impact of social marketing campaign to date

While there was consensus among current workforce respondents that the social
marketing campaign has made headway with changing public perception, “there is still a
long way to go”. It is worth noting however, that many acknowledged that changing
societal behavioural also takes time and is “very much a long-term strategy”.

Most current workforce respondents feel there has been a positive change, but “we’re
not there yet and efforts need to continue”. It is felt that the perception and positioning
of the Community Disability Services sector is headed in the right direction in “trying to
educate the public through showing them what we do”. Respondents do believe “it is
hard to get across in words what it is that we do for our clients”, but believe that what
has been captured to date has been done well including profiling clients positively.

As a result, current workforce respondents indicated that they have seen increased and
improved inclusion of persons with disabilities within the society and community. These
respondents have also witness a closer connection amongst the workforce, an increased
sense of pride because “the sector is making effort to advocate on their behalf by
communicating and profiling the work we do”.

There were a handful of current workforce respondents that was unaware that any
social marketing campaign efforts have been underway to attract and retain potential
people to the workforce. They indicated that they have not noticed any materials and
felt that “if those in the sector have not noticed any marketing materials, the general
public likely have not either”. These respondents that commented along this line did
qualify that had they been aware that there was a marketing campaign, “they would
have paid more attention.”

3.2. Clients and/or Guardians
Clients and/or guardians were asked the following questions:

1. Since the changing of the sector name — from community rehabilitation to
Community Disability Services in the spring of 2006 — have you (and how) noticed a
difference in the accessibility and type or quality of workers that you’ve been in
contact with?

2. Asthe direct recipient of CDS services, do you feel that the historical barriers such as
retention of workers, has improved? How so?

3. What barriers do you feel still exist today? What do you think are reasons that
detract people from this career choice?
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4. From your experience, what are some of the needed qualities that make for an
outstanding front-line worker?

5. Do you feel that the general public have a better understanding of this career sector
through the visible marketing efforts that have taken place?

6. Have you noticed the work the sector has done to raise the image of the sector?
i.e., have they seen the posters/videos/etc.

7. Do they feel it is important to raise the image of the sector?

There was consensus amongst the client and/or guardian respondents that they have
indeed noticed an improvement (significant for some) in both the accessibility and
quality of workers over the past three to five years. They indicated that they are seeing
more back-up workers (respite), more and better interaction with clients and improved
levels of acceptance, compassion, patience and tolerance towards clients, all necessary
traits required in a person working in the sector. At the same time however, client
and/or guardian respondents feel that the level of stress that comes with the job is still
very apparent.

However, with regards to whether historical barriers regarding attraction and retention
of workers have improved or not, most feel that the primary historical barrier — low
wage — remains to be the biggest barrier today. “The lack of a pension plan connotes a
mindset, whether subconsciously or consciously, that the job is not one with long-term
potential.” Couple that with the low wages, these respondents felt that there is “very
little incentive to come work in this field.” Through the personal relationships that clients
and/or guardians build with assigned workforce members, they hear first hand of the
financial struggles that workforce members are continually under.

As well, recent actions by the provincial government with PDD funding cuts is felt to
have negatively impacted both the sector and public perception towards persons with
disabilities.

Perceptions of whether social marketing efforts have made an impact on changing
societal behaviour/attitudes towards persons with disabilities (and therefore the
workforce) were met with mixed responses. As echoed by the other respondent groups,
most clients and/or guardian respondents feel that while some headway has been
gained, there remains little understanding about persons with disabilities, and therefore
the job sector. It is only if the public individual have had personal experiences with
persons with disabilities are they able to gain a level of real awareness of the kinds of
support services this population group may require. However, all respondents agreed
that continued public education efforts is a must to continue “breaking down barriers”.

With respect to whether clients and/or guardians have seen the social marketing
materials, most indicated that they have not, but that the reason is likely due to the fact
that they are not the target audience and therefore not in the locations that
advertising/promotion efforts were placed. There was agreement that public education
and awareness of persons with disabilities is in general needed, appreciation was
expressed that targeted social marketing efforts aimed at attracting and retaining
potential people to the Community Disability Services sector would not like be seen by
clients and/or guardians.
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3.3. Past Workforce
Each population group provides a unique perspective on the community disability services
sector and therefore reported separately. Perspectives are categorized into the following topic
areas:

e Introduction to the Community Disability Services sector: factors that exposed
individuals to the Community Disability Services sector.

e Motivations for entering the Community Disability Services sector: factors that are
seen to encourage individuals to consider the Community Disability Services sector as a
career choice.

o Preferred methods when seeking employment opportunities: insert

o Job expectations before and after entering the Community Disability Services sector:
insert

e Incentives for remaining in the Community Disability Services sector: realities of the
community disability services sector that are believed to encourage people to remain
in the workforce (job rewards)

e Disincentives for remaining in the Community Disability Services sector: realities of
the community disability services sector that are believed to encourage staff turnover
(job challenges).

e Primary reasons for leaving the sector: factors that lead past workforce respondents
to departing the community disability services sector.

For the most part, the following findings echo those findings from the current workforce
respondents.

3.3.1. Introduction to the Community Disability Services sector
As echoed by the current workforce respondents, past workforce respondents were
introduced to the Community Disability Services sector through referral
(recommendation) and/or word of mouth. There was a strong innate desire to “help
others” as well.

3.3.2. Motivations for entering the Community Disability Services sector
Past workforce respondents indicated the opportunity to work with people, to advocate
on behalf of persons with disabilities, to make a difference in someone’s life and to
teach, were their primary drivers for entering the Community Disability Services sector.

3.3.3. Preferred methods when seeking employment opportunities
Past workforce respondents secured their previous employment also through referral
and word of mouth.

3.3.4. Job expectations before and after entering the Community Disability Services sector

3.3.4.1. Before entering the Community Disability Services sector
Other than the opportunity “to make a difference”, past workforce respondents
had little expectations prior to entering the Community Disability Services
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sector. “Having entered the workforce at age 18, | don’t think most 18 year olds
think long-term. It’s about collecting a paycheque at that age. However, as
tenure increased and real life sets in, the issue around wage becomes a reality.”

3.3.4.2. After entering the CDS sector
Responses from past workforce respondents were either one way or the other.

“Over the years, the job did become a career with many opportunities for
advancement, education and even travel. This was unexpected.”

On the other hand, an unexpected challenge that one particular respondent was
faced with was the “disheartening attitude that was outwardly admitted by the
employing agency that | worked for. The executive director admitted that it’s all
about dollars and cents at the end of the day and that the agency had no issue
with employing less qualified entry-level workers”. This statement was made at
a post-secondary class presentation.

3.3.5. Incentives for remaining in the Community Disability Services sector (job rewards)
Past workforce respondents indentified the following as job regards:

e Building meaningful relationships with the clients

e Helping clients achieve personal goals.

e C(Creativity that the job calls for. “As helpful and necessary are the foundational
learnings gained in post-secondary programs, once into the sector, you see
firsthand that there remains a large window for creativity.”

3.3.6. Disincentives for remaining in the Community Disability Services sector (job
challenges)
Past workforce respondents indentified the follow as job challenges:

e Politics with the provincial government and often times within the employer
organization.

e Bad management from the employer including refusal of disclosing details
about clients that should have been shared at the outset (for example,
behavioural issues that may lead to unsafe circumstances for both the worker
and the client).

3.3.7. Primary reasons for leaving the sector
Past workforce respondents identified the following primary reasons for leaving the
Community Disability Services sector:

e Advancing education: “/ do intend on returning to the sector, but at a level
where there isn’t as much instability as there is at the lower-level positions.”
e Wage: “I could not survive on the low wage.”
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Work-place politics: bad management and lack of shared vision amongst
colleagues (those that genuinely cared about the work having to work alongside
those that were merely collecting a paycheque).

Lack of work-life balance: as much as past workforce respondents enjoyed the
work in the sector, the issue of striking a healthy balance between work and
personal life was very challenging.

3.4. Post-secondary Students
A combination of focus groups and surveys with post-secondary students currently enrolled in a
Disability Studies Program, as well as an alternate human services programs were conducted at
Grant MacEwan University and Mount Royal University.

3.4.1. Current Disability Studies Program Students
Post-secondary students current enrolled in a Disability Studies Program provide a
unique perspective on the community disability services sector. Perspectives are
categorized into the following topic areas:

3.4.1.1.

Introduction to the Community Disability Services sector: factors that exposed
individuals to the Community Disability Services sector as a potential career
choice.

Motivations for entering the Disability Studies Program: factors that
encouraged students to enrol in a Disability Studies Program.

Post-graduation Plans

Incentives for remaining in the Community Disability Services sector: student
perceptions of the community disability services sector that are believed to
encourage people to remain in the workforce (job rewards)

Disincentives for remaining in the Community Disability Services sector:
student perceptions of the community disability services sector that are believed
to encourage staff turnover (job challenges).

Perceived public perception of the Community Disability Services sector as
held by the students: perceptions by students as held by the general public.
Perceived impact of social marketing campaign to date: impact of social
marketing efforts to date as perceived by the population group.

Introduction to the Community Disability Services sector

The vast majority of current Disability Studies program students have had first-
hand experience with persons with disabilities. They were either already
involved in the sector through volunteer work or front-line work, or have a
personal connection to disabilities (had a disability of their own, or have family
member and or friend with a disability). Only a few respondents indicated that it
was through self-education and self-research that they discovered the
Community Disability Services sector as a potential career choice.
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3.4.1.2.

3.4.1.3.

Motivations for entering the Disability Studies Program

As echoed above, the vast majority of current Disability Studies Program
students enrolled in the program as a result of their past or current exposure to
people with disabilities. Respondents either learned about the program through
word of mouth or it was an intended path and it was a matter of selecting which
post-secondary institution they would attend from those offering the program.

For those that were already working in the field, they returned to complete the
Disability Studies Program to enhance the opportunity for further career
advancement.

Other motivations for enrolling in the Disability Studies Program:

Innate desire to help people with disabilities

Desire to make a difference

Opportunity for international study

To gain knowledge to enhance people’s perspectives on disabilities

Specific qualities needed to work in the Community Disability Services sector
include:

e Empathy and compassion

e Understanding and patience
e Agood heart

e Good listening skills

e Attentiveness

Other programs that were considered:

e Bachelorin psychology

e Bachelor of applied child studies
e Nursing

e Healthcare aid certificate

e Social work

e Early childcare

e Education

e Child and youth counsellor

e Broadcasting

Post-graduation Plans

Nearly half of current Disability Studies Program students that shared their post-
graduation plans indicated that they intend on continuing with their post-
secondary education with working towards various degrees including Bachelor
of Community Rehabilitation, Education and Law (to represent people with
disabilities). Others also indicated intentions to continue with their education
into specialty areas such as deaf interpretation through Lakeland College.

©ACDS 2010/24



2010 Qualitative Social Market Research, Comparative Analysis and
Move-Forward Recommendations Final Report

34.1.4.

3.4.1.5.

3.4.1.6.

The remaining student respondents indicated that they expect to begin working
in the Community Disability Services sector and look forward to “putting theory
to practice”. For these students who plan on entering the field upon graduation,
desired job placements revolved around agencies or a school system.

Incentives for remaining in the Community Disability Services sector
Current Disability Studies program students believe the following will be
rewarding job aspects:

e The satisfaction and fulfillment of knowing you are helping someone
who needs support.

e The pride gained from watching clients succeed.

e The opportunity to make an impact in someone’s life as well as in the
community.

e The opportunity to put theory to practice.

e Building meaningful relationships.

e The ability to contribute to society.

e The opportunity to work with people of all ages.

Disincentives for remaining in the Community Disability Services sector
Current Disability Studies program students believe the following will be
challenging job aspects:

e Being able to stay motivated from the low wages.

e Being able to remain patient and professional, particularly when dealing
with clients with problem behaviour or the time it may take to help a
client master a skill (“watching clients struggle”).

e Ability to strike balance between work and personal life (“/ don’t want
to burn out.”)

e Working in a sector that does not appear to be a priority at the
provincial government level, and therefore reflected in the ongoing
funding and resource challenges. It is perceived that this effects the
perception that the public continues to have towards people with
disabilities (stigmas/stereotypes).

e The effects from working in a sector that is known to have high turnover
such as maintain service standards, positive work environment and lack
of respite support.

Perceived public perception of the Community Disability Services sector as

held by the Disability Studies Program students

Current Disability Studies Program students believe that unless the public have
had prior exposure or contact with someone with a disability, for the most part,
the general public has limited knowledge and understanding of the Community
Disability Services career sector, largely due to the socially systemic issue that
this population group has historically suffered from (“marginalized”, “invisible”).
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3.4.1.7.

For what is perceived as a small percentage of the overall population that has
had first-hand experience with people with disabilities, there was consensus
amongst the student respondents that the Community Disability Services sector
is viewed as a necessary and rewarding career choice, albeit with many
challenges including low wages.

Perceived opinions that student respondents believe the uninformed general
public have towards the job sector ranged from simple ignorance to negative
statements such as:

e “Oh, it’s so great there are people like you to do this charity work.”

e “You’re doing the public good because you’re doing a job that most
others wouldn’t want to.”

o “If people can’t take care of themselves and can’t contribute to society,
then they shouldn’t be a member of the community.” (burden to the tax
payer)

To address these negative perceptions, student respondents believe that
education and awareness needs to start at the community level through
grassroots community programs that foster inclusion. Student respondents
believe that there is a need to encourage the agencies to get more involved in
the community, but understand that these organizations also tend to be limited
in resources and funding.

Student respondents also believe there needs to be increased advocacy efforts
at the provincial government level including educating elected officials (MLAs)
more of the sector and population group within respective jurisdictions.

Disability Studies Program student respondents offered the following as
important key messages that should be relayed to the public:

e “Persons with disabilities are not looking for sympathy, they are looking
for fair and equal inclusion.”

e “See the abilities, not the disabilities.”

e “Any progress a person you are working with makes, can be a very
fulfilling experience.”

o “Most people need support in one way or another, at one time in their
life or another. We need to be more accepting of all of our differences.”

e “Seeing is not necessarily understanding, but getting to know someone
improves one’s understanding.”

e “This is a serious and needed profession.”

Perceived impact of social marketing campaign to date

There was consensus among the Disability Studies Program students that social
marketing efforts that have been underway the past several years have been, is
and should continue to be a priority initiative with two streams — one that is
aimed at raising awareness and profile of people with disabilities and the
second that is focused on attraction and retention of the workforce. There was
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an understanding that the task of changing systemic social behaviour is one that
takes time and “does not happen overnight”.

Specific to the social marketing efforts aimed at attracting and retaining people
to the Community Disability Services job sector include:

e The majority of the current Disability Studies Program students
indicated that they had not/have not seen any of the television ads to
date, and a limited number of students recall hearing radio spots,
whereas the vast majority remember the outdoor ads, specifically the
transit ads, as well as the bathroom poster ads and grocery dividers.

e  While there was consensus from the student respondents that the TV
and radio ads were likely effective from the perspective of building
general awareness of the job sector with the general public, if the intent
was to target and attract potential people to the workforce, it was likely
not as effective for the following reasons:

0 Traditional media is no longer necessarily relevant to today’s
student body preferences. There is a real shift towards the
social media realm such as watching television from their
laptops and listening to music through their Ipods.

0 If and when students do watch traditional television, most
indicated that they are “channel surfing” when commercials
come on.

0 If and when students are listening to traditional radio stations,
they also often “change to another radio station” when
commercials come on.

e Student respondents believe that to be effective at social marketing
effects aimed at attraction and retention, efforts need to mirror today’s
trends including placing more focus on social media and continuing with
targeting advertising efforts where the students are.

e With social media, for example, commercials cannot be skipped over
when viewing a show on a laptop. This makes it a captive placement.

o When asked about whether students click on ads placed in Facebook, a
resounding majority said that they often do.

e When continuing with more traditional efforts, students felt it is
important to continue focusing on “going where the students are”,
particularly if it is a captive environment such as transit and outdoor ads
and bathroom ads, and even the movie theatre.

e Comments were also provided with respect to the usage of real-life
images. Consensus is that usage of real-life images are important, but
the application of “head-shot style” images do not convey the work
itself. Suggestions were given to consider using more “action shots” that
place a workforce member with a client “doing something” in the
community such as swimming, grocery shopping, doing an activity at a
table, take a group class of some sort, etc.

Note: It is important to note that the above summary is based on one focus
group session that was held with the Grant MacEwan Disability Studies Program
students (as opposed to the three sessions that were targeted). The remaining
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student responses were compiled from completed surveys. These surveys did
not include a section to review social marketing products due to the logistical
challenges.

3.4.2. Current Social Work Program Students
Post-secondary students current enrolled in the Social Work Program provide a unique
perspective on the community disability services sector as both focus areas are within
the human services realm. Perspectives are categorized into the following topic areas:

3.4.2.1.

Knowledge of the Community Disability Services sector: factors that exposed
individuals to the Community Disability Services sector as a potential career
choice including considerations that were made in selecting post-secondary
programs.

Perceived public perception of the Community Disability Services sector as
held by Social Work Program students: perceptions by students as held by the
general public.

Knowledge of the Community Disability Services sector

For those students currently enrolled in the dual diploma (Social Work/Disability
Studies) program, there was a solid level of knowledge of the Community
Disabilities Services sector. It is important to note that the vast majority of those
that enrolled in the dual diploma program had or currently have a personal
connection and/or personal interest with disabilities.

For those currently enrolled in the pure Social Work Program, most had limited
or no knowledge of the Community Disability Services sector. Many commented
that they in fact, did not know there was an option for a dual diploma program
until after enrolling in the Social Work Program.

The vast majority of Social Work Program students had not considered the
Disability Studies Program simply due to lack of interest. For most, it was a
decisive decision in selecting Social Work as there was a strong desire to focus
on many population groups such as kids/youth, additions and the homeless,
rather than specializing in only disabilities. Social Work is perceived to provide
more career options than would be offered through Disability Studies.

Other deterrents to enrolling in the Disability Studies Program include:

e Fear of being unavailable to help the clients.
e lLack of personal experience with persons with disabilities
e Work is too depressing.

For those students with limited or no knowledge about the Community
Disability Services sector, their perception of qualities needed to work in the
sector include:
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e Passionate and empathic

Supportive and desire to advocate
Desire to make a difference

Kind, compassionate, caring and patient
Rewarding work, but difficult

There were a handful of student respondents that had the perception that those
who work in the Community Disability Services sector are predominately Social
Workers or people with very specific expertise in specific areas (such as speech
therapists).

There was also a small minority of student respondents who feel that “anyone
can work in the Community Disability Services sector” and that “it does not
require much education or skill level.”

3.4.2.2. Perceived public perception of the Community Disability Services sector as
held by the Social Work Program students
As echoed by the Disability Studies Program students, the majority of the Social
Work Program students also feel that the Community Disability Services sector
is largely unknown to the broader public, particularly if they have not had prior
exposure to people with disabilities (“because this population group is often
invisible, makes the job sector also invisible”).

However, it is perceived that the sector is very well supported by those that
have been exposed to people with disabilities. Specific perceptions of the
Community Disability Services job sector that students believe those that are
familiar with people with disabilities have include:

e There is appreciation that there are people who want to work in this
field.

e  While the pay is low and work is often stressful, it is a much needed
service.

e The Community Disability Services sector is a patient and caring
profession: “It takes a special person to work with people with
disabilities.”

Specific perceptions of the Community Disability Services job sector that
students believe those that are not familiar with people with disabilities have,
include:

e The Community Disability Services sector is a “closed” sector in that
there are limited career opportunities with limited transferrable skills.

e |tis alow-paying and easy job that requires little education.

e Itis depressing work.

e Itis a provincial burden to care for disabled.

e Itis charity work and for “only those with big hearts”.

e Itis “dirty” work, like home care.
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Social Work Program students offered the following suggestions on how to
dispel ill-placed perceptions held by the general public:

Increase integration of courses about disabilities into other relevant
post-secondary human services programs to raise awareness. Several
students respondents suggested eliminating the separate diploma
programs and instead, integrate the Disability Studies Program with
Social Work into a degree program.

Continue positioning the field as a profession through social marketing
efforts.

Focus on the positive sides of the services that clients receive, while
maintain realism.

Social Work Program student respondents offered the following as important
key messages that should be relayed to the public:

“The Community Disability Services sector is imperative in our society to
assist people with disabilities.”

“People with disabilities are some of the most resilient and amazing
people in our society.”

“Not everything in life is advancing self-interest.”

“Disability is a factor, but not something that defines who a person is
and what they are capable of accomplishing.”

“Everyone needs support and help at one time in their lives or another.”

3.5. General Public (Albertans)
Trend Research was commissioned by Woodbridge Communications to conduct an omnibus
survey between February 19 through March 5. The sampling method resulted in 900 completed
interviews within households that were randomly selected across the province of Alberta,
including 300 interviews in Calgary CMA (census metropolitan area), 300 in Edmonton CMA,
and 300 elsewhere. The sample for each of these three sub-regions was drawn in proportion to
the population information from 2006 Census Data Statistics Canada. The margin of error for a
probability sample of 900 people within the population produces results which are statistically
reliable to within plus or minus 3.3%, 19 times out of 20 (i.e., at a 95% confidence interval).

Omnibus questions and findings are as follows:

Question #1:

Have you ever heard the phrase “community disability services” used to
describe a person’s job or career, or a field in which people work?

Yes —37.6% of respondents
No —59.8% of respondents
Not sure — 2.6% of respondents

For those that respondents that answered “yes” to having heard the

phrase “community disability services”, there was a higher proportion in
Calgary (40.0%), as compared to Edmonton (35.7%) and Other (37.3%).
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For those that answered “no”, there was a higher proportion in

Edmonton (61.0%), as compared to Calgary (58.7%) and Other (59.7%).

Question #2:

If you heard someone talking about a job or career in “community

disability services” what kind of work do you think they would be

referring to?

33.1% of respondents did not know or were not sure as to what kind of
work a job in the Community Disability Services sector would entail.

31.6% of respondents indicated that they believe a job or career in the
Community Disability Services sector is referring to “helping people with
disabilities/caregiver/support/services”. Of these respondents there was
a higher proportion from Calgary (34.0%), as compared to Edmonton
(32.3%) and Other (29.7%).

13.5% of respondents indicated that they believe work in the

Community Disability Services sector revolve around speciality areas
such as social work, physiotherapists, nursing or working in a group

home/youth worker/rehabilitation worker. Again, there was a higher
proportion in Calgary, as opposed to Edmonton and Other.

11.6% of respondents indicated that they believe a job or career in the
Community Disability Services sector is about “getting jobs for disabled
people and/or disabled people working” .

A detailed table is provided below based on total weighting.

Total Calgary Edmonton Other
(N: 900) (N: 300) (N: 300) (N: 300)

Helping people with disabilities/ 31.6% 34.0% 32.3% 29.7%
caregiver/support/services
Getting jobs for disabled people/disabled people 7.7% 10.0% 7.7% 6.3%
working
Any work a disabled person can do/ anything they 3.9% 5.0% 4.3% 3.0%
want to do
Social work/social services 2.9% 3.3% 3.0% 2.7%
Driver/taxi service/ handibus/DATS 2.7% 4.3% 2.3% 2.0%
People with a handicap 2.7% 2.3% 3.0% 2.7%
Group home/youth worker/ rehabilitation worker 2.3% 3.3% 2.3% 1.7%
Home care 2.1% 2.3% 1.7% 2.3%
Office work 2.0% 3.3% 1.3% 1.7%
Teacher/teacher’s aide 1.9% 1.3% 1.7% 2.3%
Physiotherapist/occupational therapist/ speech 1.4% 2.7% 0.7% 1.0%
therapist
Work for the disabled 1.0% 1.3% 1.3% 0.7%
Retail/service industry 1.0% 1.0% 1.0% 1.0%
Nurse 0.9% 1.3% 0.3% 1.0%
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Manual labour 0.8% 1.0% 0.3% 1.0%
Health care 0.8% 1.0% 0.7% 0.7%
Government work 0.8% 1.3% 0.3% 0.7%
Nursing home 0.5% 1.0% 0.3% 0.5%
Volunteer/charity work 0.4% 0.3% 0.7% 0.3%
Special needs 0.4% - 0.3% 0.7%
Light/modified/specialized work 0.4% 1.0% 0.3% -

Computer work 0.2% - 0,3% 0.3%
Human resources 0.2% 0.3% - 0.3%
Services for seniors 0.2% - 0.7% -

Building ramps 0.2% 0.3% 0.3% -

Telephone jobs 0.2% 0.7% - -

Other 7.1% 8.3% 7.7% 6.0%
Don’t know/not sure 33.1% 25.0% 32.7% 38.3%

Question #3:

What do you think are the positive aspects of jobs and careers in this
field?

36.8% of respondents believe that the a positive aspect that would be
derived from working in the Community Disability Services sector is
“giving people with disabilities a chance, increasing their self-worth
through the help that the worker is deliver.” The second most common
response (6.0% of respondents) was the perception that the sector
provides “jobs for disabled people”.

33.9% of respondents did indicate that they did not know or were not
sure what some of the positive aspects of the working in the

Community Disability Services sector would be.

A detailed table is provided below based on total weighting.

Positive aspects of jobs and careers in this field Total Calgary Edmonton Other
(N: 900) (N: 300) (N: 300) (N: 300)

Giving people with disabilities a chance/increasing 36.8% 41.0% 37.3% 34.0%
self-worth/you are helping

Jobs for disabled 6.0% 4.7% 7.7% 5.7%
Rewarding/fulfilling 5.5% 6.7% 7.3% 3.7%
Lots of opportunity/necessary field 3.2% 3.0% 3.3% 3.3%
Acceptance/integration of the disabled 2.0% 3.0% 2.0% 1.3%
Good for the community/society 1.5% 1.0% 1.3% 2.0%
Learn a lot/learn about disabilities 1.3% 2.0% 0.7% 1.3%
A lot of people need help 1.0% 1.0% - 1.7%
Meeting people/working with people 0.9% 1.3% 1.0% 0.7%
Feel productive/accomplished/ contribute to 0.7% 0.3% 1.7% 0.3%
society

There are many/they all are 0.5% 0.3% 1.0% 0.3%
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Reduce social programs 0.5% 1.0% 0.3% 0.3%
You are appreciated 0.5% 0.3% 0.3% 0.7%
Good pay 0.4% 0.7% 0.7% -
There are few/none 0.3% - 1.0% -
Something to do/keep people with disabilities 0.3% 0.3% 0.7% -
busy

Other 10.6% 14.0% 12.0% 7.7%
Don’t know/not sure 33.9% 28.0% 27.0% 42.0%

Question #4:
field?

What do you think are the negative aspects of jobs and careers in this

When inquired about perceptions of negative aspects of jobs in the
Community Disability Services sector, 48.6% of respondents did not
know or were not sure. The second most common response at 9.3% of
respondents was “low pay”, followed by 6.5% of respondents saying
“discrimination” and 5.8% of respondents saying the work would be
“stressful, depressing and emotionally demanding”.

A detailed table is provided below based on total weighting.

Negative aspects of jobs and careers in this field Total Calgary Edmonton Other
(N: 900) (N: 300) (N: 300) (N: 300)
Low pay 9.3% 10.7% 9.7% 8.3%
Discrimination 6.5% 8.3% 5.7% 6.0%
Stressful/emotionally demanding/depressing 5.8% 7.3% 6.7% 4.3%
Not enough funding for programs/government 4.1% 7.0% 3.0% 3.0%
support
Physically demanding/risk of injury/abuse 3.9% 6.3% 2.3% 3.3%
Difficult to deal with people with disabilities 1.8% 2.3% 1.7% 1.7%
Hard job/time consuming 1.8% 3.0% 2.0% 1.0%
Notenough patience for the job 1.7% 1.7% 1.7% 1.7%
Feeling like you could do more/frustrating 1.4% 1.7% 2.7% 0.3%
Long hours/bad hours/shift work 1.2% 1.7% 1.0% 1.0%
Not enough training/education 1.1% 1.7% 0.7% 1.0%
Costs to tax payers 1.0% 0.7% 2.0% 0.7%
People take advantage of people with disabilities 1.0% 1.0% - 1.7%
Staff shortages/turnover/burnout 0.7% 1.3% 0.7% 0.3%
Underappreciated 0.6% 1.0% 0.7% 0.3%
Handicapped people are not as capable 0.6% 1.0% 0.7% 0.3%
Hard to find a job 0.5% 0.3% - 1.0%
No advancement 0.5% 0.3% 1.3% -
No access in the workplace 0.4% - 0.3% 0.7%
Employers not willing to hire them 0.2% - 0.3% 0.3%
People thinking that a disabled person took a job 0.2% - 0.3% 0.3%
away from them
Transportation issues 0.2% 0.3% - 0.3%
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Other 11.3% 13.3% 12.0% 9.7%
There are none 5.7% 6.0% 7.7% 4.3%
Don’t know/not sure 48.6% 40.7% 45.0% 55.7%

Question #5: Regardless of your present work status, do you think that you are the

type of person who would be well suited for a career in “community
disability services”?

Yes, would be well suited — 33.1% of respondents
No, would not be well suited — 56.9% of respondents
Not sure — 10.0% of respondents

IF YES ... Why do you think you would be well suited for a career in the
Community Disability Services sector?

26.6% of respondents indicated that they either already work in
the field or used to work in the field, with a larger proportion
from Calgary (31.3%), following by Edmonton (27.2%) and Other
(23.5%).

25.2% of respondents feel they would be suitable for the sector
because they “like helping/working with people” and feel they
are a “people person”, with a larger proportion in Edmonton
(27.2%) followed by Calgary (26.2%) and Other (23.5%).

23.8% of respondents feel they would be suitable for the sector
because they are patient, compassionate, tolerant, emphatic
and/or have the right temperament, with a proportion from
Calgary (26.2%), followed by Other (25.5%) and Edmonton
(18.5%)

13.3% of respondents feel they would be well suited for the
sector because they are familiar with disabilities or have a
family member who is disabled, with a larger proportion from
Edmonton (14.1%), followed by Calgary (13.6%) and Other
(12.7%).

Other reasons that make the respondent well suited to work in
the sector include:

e Have education in the field

e Relate well to people with disabilities

e Feel it would be rewarding work

IF NO ... Why do you think you would not be well suited for a career in
the Community Disability Services sector?
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4. Phase Two: Comparative Analysis

4.1. Current Workforce

23.0% of respondents acknowledged that they feel they simply
have the “wrong personality type” to work in the sector
including such factors as “not having enough” patience,
compassion or empathy to work with people with disabilities,
with a larger proportion from Calgary (31.0%), followed by
Edmonton (22.0%) and Other (18.6%).

22.1% of respondents did not know or were not sure why they
would not be well suited to work in the sector, but just knew
that they would not be, with a larger proportion from Other
(28.1%), followed by Edmonton (21.4%) and Calgary (13.2%).

16.5% of respondents indicated that they simply do not have
the interest in the sector (or like the job they currently hold),
with a larger proportion from Other (18.0%), followed by
Edmonton (17.9%) and Calgary (12.6%)

Other reasons that respondents gave as to why they do not feel
they would be well suited for the sector:

e Not a people person

e Lack of training/education in the field

e Too emotionally and physically demanding

e Unable to work due to current disability

e Not enough money

e Not looking for work

e Too much government influence/bureaucracy

e Need more immediate results in my job

Perceptions and opinions held by the current workforce have not for the most part,
significantly changed between 2005 and 2010, however the workforce has seen and
experienced some positive shifts in attitudes/behaviour from the community towards people

with disabilities.

Motivating factors that influence someone to consider the job sector as a career choice
continue to be primarily connected to having had a person with a disability in their personal
life, whether a family member, friend or having been exposed to persons with disabilities from
an early age. Only a small portion of the workforce then and now, “fell into the sector”.

The ways in which workforce members seek employment opportunities also remain similar
focusing primarily on work of mouth, referral, online job banks and as the positions becomes

more senior, internal postings.
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Traits believed to be necessary to be successful in the sector continue to be attributes such as
compassionate, patient, tolerant and accepting, as well as creative, ability to problem solve and
organized.

Perceived job rewards continue to be factors such as:
e Building meaningful relationships
e Satisfaction derived from watching clients achieve personal goals
e Opportunity to make a difference in someone’s life
e Opportunity to advocate on behalf of persons with disabilities
e  Opportunity to education the public

What has changed since the sector name change and execution of the social marketing
campaign is an increased sense of pride in the workforce, stronger workforce culture and
workforce camaraderie. The workforce has also experienced improved coordination and
collaboration amongst the regions which is viewed as a very positive outcome.

Perceived job challenges continue to be factors such as:
e Low wages
e Emotionally and physically draining work (stressful)
e Ability to balance work and personal life
e Government funding issues
e Ongoing staff shortages

Public perceptions of careers in the Community Disability Services sector, as perceived by the
workforce then and now, for the most part also remain similar. Workforce respondents continue
to hear similar comments from the general public such as “you must be a special breed”, “I could
never do what you do,” and “It’s so great there are people like you.” These comments from the
general public continue to be received as “condescending” and “patronizing”.

Today’s workforce however, do feel there has been some gains with better integration of
persons with disabilities into the community, as compared to comments that were made from
the 2005 workforce respondents. While there is “still much work to be done to break these
barriers down”, through the efforts that have been undertaken by all the organizations (Alberta
Council of Disability Services and partners and the Alberta Community Living Association), as
well as the media coverage that PDD has been receiving in the past 12 to 18 months related to
provincial government funding cuts, “we have made some strides”.

Today’s workforce does feel like the sector is more professional than it was previous to the
sector name change, but there is still desire to further “professionalize” the sector through
factors such as mandatory post-secondary and certification.

4.2. General Public (Omnibus)
Perceptions held by the general public changed in some areas, and didn’t in other areas.

Most notable is when asked “If you heard someone talking about a job or career in community
disability services, what kind of work do you think they would be referring to?” top of mind
answers were more closely related and more representative to the work that is conducted by
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the workforce, as compared to top of mind descriptors indicated from 2005 which were in
general, generic in nature.

As well, where in 2005, 23.2% of omnibus respondents said they would be well-suited to work
in the sector, this increased to 33.1% in 2010.

Perceptions about rewarding and challenging aspects of the job were in general, similar in
meaning between 2005 and 2010. However, top of mind responses in 2010 for job rewards and
job challenges were far more specific compared to those listed in 2005, which could be
interpreted as a better understanding of what jobs in the sector actually entail.

A comparison of perceived job rewards as follows:

Top of mind job rewards in 2005 Top of mind job rewards in 2010
e Necessary job for the community / e Giving people with disabilities a
People in need / Important job chance/increasing self-worth/you are
e Rewarding job / Noble helping
profession/Admirable profession e Rewarding/fulfilling
e Good way to help people e Lots of opportunity/necessary field
e Good career e Acceptance/integration of the disabled
e Good career opportunities e Good for the community/society
e |tis aninteresting job e Meeting people/working with people
e Good pay e Feel production/accomplished/
contribute to society
e Good pay

A comparison of perceived job challenges as follows:

Top of mind job challenges in 2005 Top of mind job challenges in 2010
e Challenging / Demanding job e Low pay
e Low pay e Discrimination
e Stressful career e Stressful/emotionally demanding/
e Not a career that | would be depressing
interested in e Not enough funding for programs/

government support

e Physically demanding/risk of injury/
abuse

e Feeling like you could do more/
frustrating

e Long hours/bad hours/shift work

e Hard job/time consuming

e Difficult to deal with people with
disabilities

e Not enough training/education

e Staff shortages/turnover/burnout

e Underappreciated

e No advancement
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With respect to whether a respondent has heard of the phrase “community disability services”
used to describe a job or career or field in which people work, the comparative statistics are as

follows:
2005 2010
“Community Re|“Community Dis
Yes 61.2% 37.6%
No 37.2% 59.8%

Given the comparison of top of mind descriptors from omnibus respondents between 2005 and
2010 whereby 2010 respondents were significantly more accurate and representative of the
work conducted in the sector, the above comparison of whether a respondent has heard of the
sector name should not be considered a failure.

It is also important to note that the term “community rehabilitation” has been ingrained in our
society’s vocabulary for decades prior to the name change and as previously mentioned, the
task of changing social behaviour is a long-term initiative. As well, it is important to emphasize
that while some social marketing efforts were placed to build awareness of the job sector with
the general public (such as TV commercial ad placements during primetime evening news), the
primary focus of efforts were targeted to the potential workforce.

5. Move-forward Social Marketing Recommendations
The following move-forward social marketing recommendations incorporate suggestions that were
provided by all the respondents that participated in the qualitative marketing research program
(with the exception of the general public). Recommendations made are also cognizant of the likely
budget constraints that the Alberta Council of Disability Services is under due to limited funding.

Social Marketing Strategies

e Develop a school outreach education program (Gr. 9-12) aimed at building awareness of the
Community Disability Services sector as a potential career choice.

e Focus ad buys to primary locations of where potential workforce members are located.

e Explore social media applications.

e Build direct relationships with career counsellors.

e Continue advocacy and lobbying efforts at the provincial government level

Overall Strategic Considerations

Leverage initiatives where and when possible: ensure coordination of marketing and
communications efforts between those lead by the Alberta Council of Disability Studies, Alberta
Community Living Association and PDD, including looking for opportunities to leverage from
each other. This may take the form of holding one or two roundtable meetings amongst the
groups to share and exchange information on an annual basis. The first meeting could/should
coincide with planning/budget cycles and treated as a facilitated planning session, and the
second meeting could/should occur at the mid-way point through the calendar year.

Increase emphasis on profiling the job sector in the community/public: while social marketing

efforts should continue to focus on attracting and retaining potential people to the workforce

through very targeted efforts, emphasis on profiling the sector in the public should also continue
©ACDS 2010/38



2010 Qualitative Social Market Research, Comparative Analysis and
Move-Forward Recommendations Final Report

and increase if budget allows. As noted above, this may be a factor of increasing coordination
with those efforts being undertaken by the Alberta Community Living Association and PDD to
ensure that where possible, opportunities to leverage off of one another is maximized.

It should be noted a resounding majority of all qualitative research respondents suggested that
the next phase of a social marketing campaign should include a shift in increasing the emphasis
of profiling the job sector in the public. It was acknowledged that by profiling people with
disabilities in the public, should by default, also increase the profile of the job sector.

An example of a simple tactic to increase visibility of the sector workforce in the community is
adopt promotion-style tactics such as providing a common shirt/vest/backpack to all workforce
members (particularly those that work directly with clients) encouraging them to wear/use the
item as much as possible when in the community with their client.

Ensure the current workforce is aware of what social marketing efforts are taking place: those
in the workforce are the best advocates. Ensuring that all those working in the Community
Disability Services sector are aware of what social marketing efforts are taking place, not just
from the Alberta Council of Disability Services, but also Alberta Community Living Association
and PDD not only builds pride and camaraderie, but also builds understanding of how each focus
areas are managed (government relations, profile building of persons with disabilities as a
population group and workforce attraction and retention).

Develop and execute a media relations program: earned media coverage is perceived as more
credible than bought media space. It also often times provides more editorial opportunities to
deliver important key messages. While it could be considered a drawback or risk that efforts to
gain earned media coverage cannot be guaranteed, the cost to contract this initiative to an
external communications consultant is often times significantly less than the cost of advertising
(media buy, creative, production, etc.).

Continue using real-life images, but revisit the creative application of these images: while
usage of real life images for print applications should continue, consideration should be given as
to how they are used. Based on respondent feedback, particularly from post-secondary
students, though the images used to date connote a “friendly feeling”, there was an overall
impression that print ads were too “corporate”. Respondents felt pictures “should tell a
thousand words”, particularly when it is the image that is the primary avenue to communicate
what the job entails. Depending on the size of the ad, use of action shots that illustrate
examples of workforce members “in action” with a client in the community would deliver a
stronger message.

Note: this consideration is already underway via the current photos contest that was
launched in early January 2010. Depending on the usability and selection of photos that
are submitted, if budget allows, there may be a need to retain the services of a
professional photographer for a half day session each in Edmonton and Calgary, or
alternatively to have modifications made to submitted photos. Creative direction of
specific shots may become a priority, particularly when considering design space
required for print ads. For example, a photo of a CDS Worker with a client swimming at a
community pool may be very suitable for print application due to the flexibility of being
able to place the people strategically on a page to allow enough space for copy.
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Explore building national alliances: The efforts undertaken by the Alberta Council of Disability
Services (and its partners such as PDD) is likely considered on the forefront within Canada. If not
already underway, consideration should be given to the opportunity to build a national
awareness campaign of the workforce. Alberta is well positioned be the lead province with this
kind of an initiative. While this would be a longer-term initiative, it would/could begin with
Alberta leading national discussions with other provincial agencies to work towards usage of
common sector name, job position titles and definitions and post-secondary program names.
The purpose of such a national initiative is to further the professionalization of the sector
through common language and a common national identity.

Recommended Tactics

The following tactics are conceptual at this time and require further client consultation to ensure
that proper planning and budgeting occurs to maximize impact.

School Outreach Education Program (Gr. 7-12)

The School Outreach Education Program aimed at Grade 7 to 12 students works to educate and
introduce the Community Disability Services sector as a potential career choice through class
presentations.

Action items include:

e Coordinate with Alberta Community Living Association and other partners if there are
existing school outreach initiatives underway that focuses on profiling people with
disabilities. Integration of a workforce profile component many be available. As well,
coordination with school boards may be required to gain access effectively and
efficiently.

o  Work with regional workforce councils to identify three to five workforce members per
region that would become sector champions/advocates and deliver presentations to
junior and senior high school students within respective regions. These
champions/advocates should ideally be the CDS Worker and/or Practitioner level where
direct contact with clients is still the primary focus of the job. A call to action could be
placed in the provincial workforce newsletter as a first step to garner interest and
excitement in this opportunity.

e Develop an orientation package for all champions/advocates complete with a
presentation template, key messages and speaking tips, etc.

e Develop a creative, but cost effective information package for junior and senior high
school students about the Community Disability Services sector. Content may differ
slightly between Grades 7-9 and 10-12.

Note: the task of identifying regional champions/advocate has already begun in the
Calgary region. Discussions are currently underway as to how best practices that have
been identified in this region can be adopted provincially.

As well, at the senior high school level, work is also underway to incorporate the
introduction of the Community Disability Services sector into the school curriculum,
under the provincial government’s Career and Technology Studies Program with Alberta
Education.

Advertising Plan
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Target media buys to specific locations where the primary potential workforce frequent.
This includes continuing with outdoor/transit ads and indoor ads (bathrooms, grocery
dividers) and targeted print ads in magazines.

New considerations should be given to:

e Social media applications including:

0 Online commercials: commercials cannot be skipped over when viewing
prior to a show being viewed online. More research into this option
needs to take place; however, the costs are significantly less than
traditional television. There may be opportunity to re-use existing
videos that have already been produced (editing projector rather than
new production).

0 Facebook ads

e Ad buys with Cineplex Odeon: Cineplex Odeon offers both options of
commercials and print ads placed on their screen prior to a movie and can be
bought and coordinated provincially (and nationally). As above, there may be
opportunity to utilize existing videos that have been produced for the Alberta
Council of Disability Services.

e Negotiate one advertorial insert per year with the Calgary Herald and Edmonton
Journal. Opportunity to partner with the Alberta Community Living Association
may result in cost-sharing. The purpose of this advertorial insert is for the
broader public awareness/education component about the sector. The profile
and editorial opportunities also build pride within the workforce. The cost of
such an insert can vary depending on the type of partnership that is struck with
the media outlet (typical range of between $10-30K). As all newspapers are still
suffering from reduced advertising revenue as a result of the economy, there is
a great opportunity at the moment to negotiate cost-effective rates.

If there is a strong desire to buy radio spots again, ensure that there is a strategic
alignment to incorporate a call to action, such as an upcoming career fair.

Media Relations Program

A media relations program aimed at garnering earned media coverage can be an
incredibly effective program for the Alberta Council of Disability Services as editorial
coverage provides significantly more opportunity to educate and build awareness and
community important key messages. Television also provides the opportunity to
showcase “live action” of the work that the workforce does with its clients. Media
relations efforts would be tempered throughout the year. For example, to target one
media story per month per region.

Action items include:

e Develop and maintain a provincial media list (focus on daily and community
newspapers, TV)

e Develop a provincial story bank: this item should/could be coordinated with the
provincial workforce newsletter. Leverage existing editorial content where
possible and appropriate and utilize the same workforce champions that are
identified for the school outreach program.
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o Negotiate regular editorial space with target community newspapers:
community newspapers are often searching for good editorial content. The
more regionally focused content the Alberta Council of Disability Services can
provide, the more enticing a community newspaper will be to a concept of
providing regular space for education and advocacy.

Build direct relationships with career counsellors

Look for more direct ways to link to career counsellors, perhaps through the Career
Development Association of Alberta. Utilizing the Regional Workforce Council members
and/or identified workforce champions from the School Outreach Program to delivery
presentations at professional development courses and/or luncheons may be possible.

For example, the Career Development Association of Alberta is currently planning its
Building Tomorrow Today Consultation in 2011. There may be speaking/presentation
opportunities, as well as advertising and sponsorship at this annual conference, as well
as through their professional development series through respective chapters.
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Appendix A: Omnibus Tables
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Table #
1 QCL1. Have you ever heard the phrase "community disability services" used to describe a person's j
BASE: Total respondents
4 QC2. If you heard someone talking about a job or ca
referring to? BASE: Total respondents
7 QC3.In fact , "community disability services" refers to the various jobs or careers that support people with disabilities and help them o
the obstacles they encounter at home, at work, at school and in the community. Given this definition of "community di
what do you think are positive aspects of jobs and careers in this field?
BASE: Total respondents
10 QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respondents
13 QC5. Regar dless of your present work status, do you think that you are the type of person who would or would not be
"community disability services"?
BASE: Total respondents
16 QC6a. Why do you think you would be well suited for a career in "community disability services"?
BASE: Respondent would be well suited to a career in community disability se rvices
19 Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE: Respondent would not be well suited for a career in community disa bility services
22  QA. Gender.
BASE: Total respondents
25 QB . Which of the following categories best describes your age?
BASE: Total respondents
28 QC. Region.
BASE: Total respo ndents
31 QD1. Which of the following best describes your present employment status?
BASE: Total respondents
34 QD2. Do you work in the public or private sector?
BASE: Total respondents
37 QD3. What is the highest level of education that you have reached?
BASE: Total respondents
40 QDA4. Areyou...?
BASE: Total respondents
43 QDS6. Please tell me which category applies to your total household income before taxes in 2008.

TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES

BASE: Total respondents

ob or career or a field in which people work?

reer in "community disability services" what kind of work do you think they would be

28

31

sability services"

Page #

vercome

13

19

for a career in

25

37
40
43
46
49
52
55

58
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 1
QC1. Have you ever heard the ph rase "community disability services" used to describe a person's job or career or a field in which people work?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
=== HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==g== ==p== ==c== ==d== ==e= = ==f== ==g== ==h== ==j== __J'__ ==k== ===|=== =m== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Yes 338 98 91 149 136 203 16 126 137 57 77 134 8 7 38
37.6% 40.0% 35.7% 37.3% 30.1% 45.1%E 26.9% 41.9%g 36.9% 34.8% 33.3% 34.7% 42.1% 54.2%KL
No 538 143 156 239 308 230 43 167 230 97 146 243 113 31
59.8% 58.7% 61.0% 59.7% 68.5%F 51.1% 71.6%h 55.4% 62.1% 58.6% 63.5%N 63.0%N 54.9% 44.7%
Not sure 24 3 9 12 6 17 1 8 4 11 7 6 1
26% 13% 33% 3.0% 14% 39%E 14% 2.7% 1.0% 6.6%hl 3.2% 23% 29% 1.2%
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TRENDWATCH (ALBERTA)- COMMUNIY DISABILITY SERVICES Table 2
QC1. Have you ever heard the phrase "community disability services" used to describe a person's job or career or a field in w hich people work?
BASE: Total respondents
WEIGHT: Re gional weights applied
EMPLOYMENT INCOME
=== SECTOR MARITAL STATUS
Full - Part - Stay At $60K -
TOTAL time time  Unemp Home Student Retired Public Private Single Married Other <$60K $100K $100K+
==g== ==p== ==¢== ==d== ==e== ==f== ==g== ==h== ==j== __J'__ ==k== ==|== =/m== == n== ==0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Yes 338 151 40 14 30 16 77 113 176 48 225 59 106 64 68
37.6% 34.2% 453%b 37.0% 39.1% 37.8% 39.8% 42.8% 36.7% 39.2% 36.6% 39.5% 41.2% 33.8% 3 7.9%
No 538 2 84 48 24 43 26 106 149 294 74 375 83 144 125 107

59.8% 64.2%g 54.7% 60.9% 55.3% 60.2% 54.8% 56.1% 61.1% 60.1% 61.1% 55.4% 56.1%

4 1 11 3 10 1 14

Not sure 24 7 - 1 8 7 1 4
2.6% 1.6% 21% 5.6%b 20% 5. 4%B 1.1% 21% 0.7% 23% 52% 2.7% 0.4% 2.4%

65.8%m 59.7%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 3

QC1. Have you ever heard the phras e "community disability services" used to describe a person's job or career or a field in which people work?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==a== ==b== ==c== ==d== ==e==
Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Yes 338 338 - 138 200
37.6% 100.0% 46.4%E 33.2%

No 538 - 538 153 385
59.8% 95.8% 51.4% 63.9%D

Not sure 24 - 24 7 17
2.6% 4.2% 2.2% 2.9%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES

QC2. If you heard someone talking about a job or career in "community disability services" what kind of work do you
BASE: Total respondents

WEIGHT: Regional weights applied

Table 4

think they would be referring to?

EDUCATION
LOCATION GENDER AGE
HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== ==j== __j__ ==k== ===|=== ==m== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Helping people with 284 83 83 119 136 149 18 113 123 29 54 124 3 30
disabilities/ 31.6% 34.0% 32.3% 29.7% 30.1% 33.1% 30.4%j 37.6%J 33.2%J 17.5% 23.6% 32.2%k 35.6%K 43.5%K
caregiver/support/
services
Getting jobs for 69 24 20 25 22 47 2 30 29 8 13 23 2 5 7
disabled p  eople/ 7.7% 10.0% 7.7% 6.3% 4.9% 10.5%E 2.8% 10.1%j 7.8% 4.6% 5.8% 6.1% 12.0%kL 10.3%
disabled people
working
Any work a disabled 35 12 11 12 10 25 1 11 5 12 12 7 4
person can do/ 39% 50% 43% 3.0% 22% 56%E 1.4% 3.7% 49% 31% 54% 31% 3. 5% 5.5%
anything they want
to do
Social work/social 26 8 8 1 12 1 13 10 2 4 11 7 4
services 29% 33% 3.0% 2.7% 33% 26% 22% 44% 26% 15% 19% 28% 3. 3% 5.5%
Driver/taxi service/ 25 11 6 8 8 17 1 11 10 2 7 11 6 1
handibus/DATS 27% 43% 23% 2.0% 17% 38% 22% 3.7% 28% 1.0% 3.1% 28% 2. 9% 1.2%
People with a 24 8 11 13 11 - 7 9 8 10 10 2 -
handicap 27% 23% 3.0% 2.7% 28% 25% 23% 25% 4.7% 4.5%m 2.7% 1. 2%
Group home/ 1 6 7 10 11 1 11 7 1 1 10 7 2
youth worker/ 23% 33% 23% 1.7% 21% 25% 14% 38% 19% 0.8% 06% 26% 3. 6%k 3.1%
rehabilit ation
worker
Home care 19 6 4 9 8 11 1 10 5 2 4 6 1
21% 23% 1.7% 23% 17% 26% 22% 3.4% 15% 13% 1. 9% 21% 29% 1.2%
Office work 18 8 3 7 13 6 - 1 14 3 6 5 5 2
20% 33% 13% 1.7% 28% 1.2% 0.3% 3. 9%H 18% 26% 14% 25% 2.4%
Teacher/teacher's 17 4 9 6 10 3 8 5 1 2 10 3 1
aide 19% 13% 1.7% 23% 1.4% 23% 5. 0% 2.6% 1.4% 05% 1.0% 26% 1.4% 1.2%
Physiotherapist/ 12 7 2 4 3 9 - 3 5 4 1
occupational 14% 27% 07% 1.0% O. 7% 2.0% 06% 20% 1.8% 09% 12% 20% 1.9%
therapist/speech
therapist
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Id be referring to?

69

1.2%

TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 4
QC2. If you heard someone talking about a job or career in "community disability services" what kind of work do you think they wou
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 16 1 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206
Work for the 9 3 3 3 4 - 4 5 1 1 4 4
disabled 1.0% 13% 13% 0.7% 0.8% 1.2% 13% 12% 05% 04% 1.0% 1. 9%
Retail/service 9 2 3 4 4 5 2 1 5 1 5 4 -
industry 1.0% 1.0% 10% 1.0% 1.0% 1.0% 28%h 03% 14% 08% 22% 1.0%
Nurse 8 3 1 4 5 3 1 3 2 2 2 1 2
09% 13% 03% 10% 1.0% 08% 13% 10% 0.6% 13% 09% 03% 1.2% 3.2%L
Manual labour 7 2 1 4 6 2 - 4 2 5 1 1 1
08% 1.0% 0.3% 1.0% 1.3% 0.4% 03% 12% 13% 21%L 02% 04% 1.2%
Healthca re 7 2 2 3 2 5 - 5 2 - 1 3 3
08% 1.0% 0.7% 0.7% 0.4% 1.1% 1.7% 0.5% 04% 0.9% 1.2%
Government work 7 3 1 3 - 1 1 5 - 1 2 3
08% 1.3% 0.3% 0.7% 1.5% 13% 0.3% 1.4% 0.4% 0.4% 1.7%
Nursing home 5 2 1 1 2 2 1 1 2 1 1 3 -
05% 1.0% 03% 03% 05% 05% 22% 03% 04% 0.5% 0.6% 0.9%
Volunteer/charity 4 1 2 1 4 - - - 4 - 1 1
work 04% 0.3% 0.7% 0.3% 0.9% 1.0% 0 4% 0.6% 0.4%
Special needs 4 - 1 3 2 1 1 3 - - 1 2 -
0.4% 0.3% 0.7% 05% 0.3% 14% 0.9% 0.6% 0.6%
Light/modified/ 3 1 - 1 2 - 2 - 2 2 1
specialized work 04% 1.0% 0.3% 0.2% 0.6% 0.6% 1. 0% 0.7% 02% 0.4%
Computer work 2 - 1 1 2 - - - 1 1 1 - 1
0.2% 0.3% 0.3% 0.5% 0. 2% 0.8% 0.6% 0.4%
Human resources 2 1 - 1 1 1 - 1 - - 2 -
0.2% 0.3% 0.3% 0.2% 0.3% 2.2%i 0.2% 0.6%
Services for seniors 2 - 2 - 1 1 1 - - 1 - 2 -
0.2% 0.7% 0.2% 0.2% 1.4% 0.5% 0.4%
Building ramps 2 1 1 - 1 - 1 1 - - -
0.2% 0.3% 0.3% 0.2% 0.2% 0.3% 0.2% 0.4% 1.2%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 4
QC2. If you heard someone talking about a job or career in "community disability services" what kind of work do you think they would be referring to?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Coll/ Post

TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad

==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== ==j== ::j:: ==k== ===|=== =zm== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76

Weighted 900 244 25 6 400 450 450 60 302 370 165 230 386 206 69

Telephone jobs 2 2 - - 1 1 - - 1 1 - 2 - -

0.2% 0.7% 0.2% 0.2% 0.2% 0.5% 0.4%
Other 64 20 20 24 35 29 2 14 32 17 21 24 1 3 5

71% 83% 7.7% 6.0% 7.8% 6.4% 3.6% 45% 8.6%h 10.1%H 93% 6.2% 6.3% 6.7%

Don'tknow/notsure 298 61 84 153 165 132 22 89 105 82 86 137 5 8
33.1% 25.0% 32.7%b 38.3%B 36.8%F 29.4% 36.0% 29.5% 28.2% 49.6%HI 37.4%mn 35.5%n 28.1% 23.1%

16
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 5
QC2. If you heard someone talking about a job or career in "community disability services" what kind of work d o0 you think they would be referring to?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At =============== $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
==g== ==p== ==¢== ==d== —=e== ==f== ==g== ==h== ==j== ::j:: ==k== ==|== =gm== ==n== ==0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Helping people with 284 137 42 11 33 14 42 90 169 44 204 32 72 74
disabilities/ 31.6% 31.0%G 48.0%BdG 29.0% 42.7%bG 31.6% 21.5% 33.8% 35.1% 36.0%L 33.2%L 2 1.1% 28.2% 38.9%M 34.3%
caregiver/support/
service s
Getting jobs for 69 35 10 3 6 2 13 31 31 12 46 11 20 19 15
disabled people/ 77% 79% 116% 89% 73% 58% 65% 11.6%l 6.4% 9.6% 74% 7.4% 7.7% 9.8% 8.1%
disabled people
working
Any work a disabled 35 16 3 3 2 1 8 12 17 2 23 9 15 5 6
person can do/ 39% 35% 38% 78% 28% 19% 42% 4.4% 36% 1.4% 3.7% 6.2% 57% 26% 3 1%
anything they want
to do
Social work/social 26 20 2 1 1 - 2 12 12 4 21 2 4 7 10
services 29% 4.6%g 25% 22% 11% 13% 47% 26% 3.1% 3.3% 14% 1.7% 3.9% 5.6%m
Driver/taxi service/ 25 12 4 1 3 2 3 11 10 2 20 2 5 2 8
handibus/DATS 27% 27% 44% 22% 34% 50% 1.7% 41% 21% 18% 3.2% 16% 18% 11% 4 2%
People with a 24 9 3 - 4 - 8 5 16 2 15 7 5
handicap 27% 2.0% 3.5% 4.9% 44% 1.8% 34% 1.8% 24% 4.8% 34% 1.6% 2.8%
Group home/ 21 15 1 1 2 1 1 5 13 3 16 2 4 2 7
youth worker/ 23% 33% 15 % 21% 22% 2.0% 07% 19% 26% 24% 25% 14% 15% 0.9% 4.0%
rehabilitation
worker
Home care 19 8 4 1 2 1 2 7 8 1 16 3 5 6 3
21% 19% 4.9%g 22% 28% 31% 11% 25% 1.7% 07% 26% 18% 20% 32% 1 .6%
Office work 18 9 2 1 1 - 5 6 11 - 12 7 6 4 3
20% 20% 28% 21% 1.1% 27% 23% 2.4% 19% 44% 23% 2.0% 1 T%
Teacher/teacher's 17 7 2 1 1 4 2 2 1 4 11 1 4 2 1
aide 19% 15% 25% 21% 17% 9.0%BG 11% 0.8% 23% 3.6% 18% 09% 1.7% 1.1% 0.7%
Physiotherapist/ 12 8 - 1 - - 4 6 6 2 7 3 4
occupational 1.4% 1.7% 2.2% 20% 21% 12% 20% 11% 2.0% 15% 18% 0.5%
therapist/speech
therapist
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 5
QC2. If you heard someone talking about a job or career in "community disability services" what kind of work do you think the y would be referring to?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS ===
Full - Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $100K+
==a== ==b== ==¢== ==d== ==e== ==fz== ==g¢g== =ch== ==i== =fj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Work for the 9 - 1 1 1 2 2 5 2 5 2 3 2
disabled 1.0% 1.2% 21% 1.1% 20% 09% 06% 1.1% 14% 0.8% 14% 12% 09% 0.9%
Retail/service 9 - - 3 2 1 4 2 2 - 4 2 1
industry 1.0% 0.7% 3.9%B 39%b 07% 16% 04% 14% 1.2% 1.7% 09% O T%
Nurse 8 4 1 - - - 3 3 2 2 5 1 3 - 1
0.9% 09% 1.5% 15% 13% 05% 13% 08% 09% 12% 0 .5%
Manual labour 7 2 1 - 2 - 1 3 1 6 - 4 2 -
08% 0.5% 0.9% 2.1% 07% 05% 0.6% 1.1% 1.0% 1.4% 0.9%
Health care 7 5 - - 2 - - 2 4 - 6 1 1
08% 1.2% 2.1% 0.8% 0.8% 1.0% 05% 03% 1.6% 1.2%
Government work 7 5 1 - - 1 - 1 5 2 3 2 - - 4
0.8% 1.0% 1.5% 1.9% 03% 11% 13% 05% 1.5% 2.0%
Nursing home 5 1 2 - - 2 - 2 2 1 1 2 2 1 1
0.5% 0.2% 1.9%b 5.0%B 0.6% 0.3% 1.1%k 0.1% 1.6%K 0.6% 0.4% O .5%
Volunteer/charity 4 - 1 1 - 1 - 4 1 2 1 - 1
work 0.4% 0.9% 34% 1.1% 0.4% 0.8% 0.7% 0.4% 0.6% 0.9% 0.5%
Special needs 4 1 - - 1 - - 1 1 3 - - - 1
04% 0.3% 1.7% 2.0% 0.3% 0.7% 0.4% 0 7%
Light/modified/ 3 1 - - 1 - 2 2 2 - 2 1 2 2 -
specialized work 0.4% 0.2% 1.1% 0.8% 0.6% 0.3% 0.4% 0.5% 0.6% 0.9%
Computer work 2 1 - - - - 1 1 - - 1 1 1 - 1
0.2% 0.2% 0.7% 0.3% 0.1% 0.9% 0.5% 0.5%
Human resources 2 1 1 - - - - - 2 - 1 1 1 1 -
02% 03% 0.9% 0.4% 0.1% 0.9% 0.5% 0.4%
Services for seniors 2 - - - - 1 1 1 - 1 - 1 1 - 1
0.2% 20% 04% 0.3% 0.7% 0.6% 0.3% 0 5%
Building ramps 2 1 - - - - 1 - - 2 1 - -
0.2% 0.2% 1.0% 0.3% 0.2% 1.1% 0.3%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 5
QC2. If you heard someone talking about a job or career in "community disability services" what kind of work do you think the y woul d be referring to?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At == $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
=—=g== ==p== ==¢== ==d== ==e== ==f== = =g== ==h== ==j== ::j:_ ==k== ==|== ==m== ==n== ==0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weigh ted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Telephone jobs 2 - - - - - 1 1 1 - - - -
0.2% 0.2% 0.4% 02% 0.7% 0.1%
Other 64 30 7 2 3 1 17 20 30 8 38 17 25 8 13
71% 68% 7.7% 43% 32% 31% 9.0% 74% 63% 6.3% 6.2% 11.5%k 9.8%n 4.0% 7 .3%
Don't know/not sure 2 98 150 13 15 21 12 83 74 153 36 206 51 85 62 5
33.1% 34.0%C 15.0% 38.2%C 26.9% 27.4% 42.7%bCE 27.9% 31.9% 29.2% 33.5% 34.1% 33.0% 32.6% 28.7%
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TRENDWATCH (ALBERTA)-

QC2. If you heard someone talking about a job or career in "community disabil
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Helping people with 284 127 158 111 173

disabilities/ 31.6% 37.4%C 28.1% 37.4%E 28.7%
caregiver/support/

services

Getting  jobs for 69 27 42 34 35

disabled people/ 77% 8.0% 7.5% 11.4%E 5.9%
disabled people

working

Any work a disabled 35 19 16 17 18

person can do/ 3.9% b5.6%c 2.9% 57% 3.1%
anything they want

to do

Social work/social 26 11 16 7 19

services 29% 3.2% 28% 24% 3.2%

Driver/taxi service/ 25 10 14 11 14

handibus/DATS 2.7% 3.0% 26% 35% 2.3%
People with a 24 6 18 7

handicap 27% 17% 32% 24% 2.8%

Group home/ 21 11 9 6 14

youth worker/ 23% 3.4% 1.7% 22% 2.4%
rehabilitation

worker

Home care 19 9 10

12 7
21% 2.7% 1.8% 4.0%E 1.2%

Office work 18 11 7 8 11
20% 3.4%c 12% 25% 1.8%

Teacher/teacher's 17 7 10 4 13

aide 19% 22% 17% 14% 2.1%
Physiotherapist/ 12 4 8 5 8

occupati  onal 14% 1.2% 14% 16% 1.3%
therapist/speech

therapist

COMMUNITY DISABILITY SERVICES Table 6

ity services" what kind of work do you think they would be referring to?
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TRENDWATCH (ALBERTA)-

QC2. If you heard someone t alking about a job or career in "community disability services" what kind of work do you think they would be referring to?

BASE: Total respondents
WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Work for the 9 4 5 4 5
disabled 1.0% 1.1% 1.0 % 1.4% 0.9%
Retail/service 9 6 3 5 4
industry 1.0% 1.6% 0.6% 1.7% 0.6%
Nurse 8 2 6 3 5

09% 06% 1.1% 1.2 % 0.8%
Manual labour 7 6 1 3

0.8% 1.8%C 0.2% 1.0% 0.7%

Health care 7 4 3 5 2
08% 1.1% 05% 1.7%e 0.3

Government work 7 - 7 1 5
0.8% 1.2% 0.4% 0.9%

Nursing home 5 5 - 2 3
05% 1.4% 0.6% 0.5%

Volun teer/charity 4 1 3 2 2

work 04% 0.4% 04% 0.7% 0.3%

Special needs 4 1 2 - 4
04% 0.4% 0.4% 0.6%

Light/modified/ 3 2 2 1 2

specialized work 04% 05% 03% 0.3% 0.4%

Computer work 2 2 - 1 1
0.2% 0.6% 0.3% 0.2%

Human re sources 2 - 2 - 2
0.2% 0.4% 0.4%

Services for seniors 2 1 1 - 2
0.2% 0.3% 0.2% 0.3%

Building ramps 2 1 1 - 2
02% 0.2% 0.2% 0.3%

%

COMMUNITY DISABILITY SERVICES
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES

QC2. If you heard someone talking about a job or career in "community disability services" what kind of work do you think they
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CCs SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Telephone jobs 2 2 - 1
0.2% 0.5% 0.3% 0.1%

Other 64 27 37 28 36
71% 81% 6.5% 92% 6.1%

Don't know/not sure 298 75 22 3 67 230

33.1% 22.3% 39.6%B 22.6% 38.3%D

Table 6

would be referring to?
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 7
QC3. In fact, "community disability services" refers to the various jobs or careers that support people with disabilities and help them overcome
the obstacles they encounter at home, at work, at school and in the community. Given this definition of "community disability serv ices"
what do you think are positive aspects of jobs and careers in this field?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE =====
HS Or  Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
——a== ==p== ==Cc== ==d== ==e== ==f== ==Q== ==h== ==j== ==j== ==k== ===|=== ==m== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 16 1 223 377 215 76
900 244 256 400 450 450 60 302 370 165 230 386 206 69
Giving people with 332 100 96 136 135 197 29 132 126 43 59 156 82 33
disabilities a 36.8% 41.0% 37.3% 34.0% 29.9% 43.8%E 48.4%iJ 43.8%IJ 34.1% 26.2% 25.5% 40.4%K 39. T%K 48.1%K
chancelincreasing
self -worth/you are
helping
Jobs for disabled 54 11 20 23 29 25 2 18 26 7 11 22 1 7 3
people 6.0% 4.7% 7.7% 57% 65% 55% 28% 59% 7.1% 4.2% 5.0 % 58% 81% 4.3%
Rewarding/fulfiing 50 16 19 15 3 27 2 15 28 4 3 21 1 3 12
55% 6.7% 7.3% 3.7% 51% 59% 4.1% 48% 7.6 %j 2.6% 1.3% 54%K 6.4%K 16.9%KLM
Lots of opportunity/ 29 7 9 13 15 14 1 6 19 3 5 12 7 4
necessary field 32% 3.0% 33% 33% 33% 3.2% 22% 1.8% 52%H 18% 23% 32% 33% 55%
Acceptance/ 18 7 5 5 6 11 - 12 4 1 3 6 6 2
integration of the 20% 3.0% 2.0% 1.3% 1.4% 2.5% 4.1%lj 1.1% 0.8% 15% 1.6% 3.1% 2.3%
disabled
Good for the 14 2 3 8 8 - 6 3 7 3 1
community/society 1.5% 1.0% 13% 20% 1.8% 1.3% 18% 15% 18% 09% 18% 14% 1.2%
Learn a lot/learn 12 5 2 5 6 1 5 3 1 3 -
about disabiliti es 13% 2.0% 07% 13% 13% 14% 22% 18% 09% 05% 13% 15% 1.6%
A lot of people need 9 2 - 7 5 1 3 4 - 1 6 1 1
help 1.0% 1.0% 1.7% 1.0% 11% 22% 12% 1.2% 0.6% 1.6% 0.4% 1.2%
Meeting people/ 8 3 3 3 5 4 - 2 6 - - 5 2 1
working with people 0.9% 1.3% 1.0% 0.7% 1.0% 0.8% 0.8% 1.6% 13% 1. 2% 1.2%
Feel productive/ 6 - 2 3 2 2 - 3 2
accomplished/ 0.7% 03% 1.7% 03% 12% 0.2% 0.6% 0.7% 1.3% 1.0% 1. 2% 2.5%
contribute to
society
There are many/they 5 1 4 - 2 3 - 1 3 1 -
all are 05% 03% 1.0% 0.3% 0.2% 0.9% 0.6% 0.8% 04% 0.8% O. 4%
Reduce social 5 2 1 3 2 - 2 2 - 2 2 1 -
programs 05% 1.0% 03% 0.3% 0.7% 0.4% 0.7% 0.7% 0.9% 0.4% O. 4%
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TRENDWATCH (ALBERTA) - COMMUNITY DISABILITY SERVICES Table 7
QC3. In fact, "community disability services" refers to the various jobs or careers that support people with disabilities and help them overcome
the obstacles they encounter at home, at work, at school and in the community. Given this definition of "community disability services"

what do you think are positive aspects of jobs and careers in this field?
BASE: Total respondents

WEIGHT Regional weights applied

EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45-64 65+ Less Some Univ Univ Grad
——a== ==p== ==Cc== ==d== ==e== ==f== ==Q== ==h== ==j== ==j== ==k== ===|=== ==m== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 215 76
900 244 256 400 450 450 60 302 370 165 230 386 206 69
You are appreciated 4 1 1 3 - 4 1 - 2 1 1 2 - 1
05% 0.3% 0.3% 0.7% 1.0% 2.2% 05% 0.8% 0.6% 0.6% 1.2%
Good pay 3 2 2 - 2 2 - 1 3 - 2 1 - 1
04% 0.7% 0.7% 0.4% 0.4% 0.3% 0.7% 0.7% 0.2% 1.2%
There are few/none 3 - 3 - 2 1 - 2 1 - - 2 1 -
0.3% 1.0% 0.4% 0.2% 0.6% 0.2% 0.4% 0.4%
Something to do/ 3 1 2 - 2 1 - 1 1 1 1 1 1 -
keep people with 03% 0.3% 0.7% 0.4% 0.2% 03% 0.2% 0.5% 04% 02% 0.4%
disabilities busy
Other 96 34 31 31 48 48 6 23 41 25 32 36 1 9 8
10.6% 14.0%D 12.0% 7.7% 10.6% 10.6% 10.5% 7.8% 11.0% 15.2%H 14.0% 9.2% 9.3% 11.0%
Don't know/notsure 305 68 69 168 184 122 17 93 117 78 109 120 60 12

33.9% 28.0% 27.0% 42.0%BC 40.8%F 27.1% 28.1% 30.9% 31.5% 47.3%GHI47.4%LMN 31.1%N 28.9%n 17.3%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 8
QC3. In fact, "community disability services" refers to the various jobs or careers that support people with disabilities and help them overcome
the obstacles they encounter at home, at work, at school an d in the community. Given this definition of "community disability services"

what do you think are positive aspects of jobs and careers in this field?
BASE: Total respondents

WEIGHT: Regional weights applied

EMPLOYMENT INCOME
SECTOR MARITAL STATUS —============== —=======
Full - Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Pr ivate Single Married Other <$60K $100K $100K+
—=g== ==p== ==¢== ==d== ==e== ==f== ==g== ==h== =zj== ::j:: ==k== ==|== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Giving people with 332 158 39 12 33 24 60 106 170 58 219 47 90 81 61
disabilities a 36.8% 35.8% 44.2%g 31.1% 42.1% 56.7%BDG 30.7% 40.1% 35.3% 47.7%KL 35.7% 3 1.5% 35.0% 42.7% 34.1%
chancelincreasing
self -worth/youar e
helping
Jobs for disabled 54 24 7 4 7 - 9 17 27 6 40 7 17 10 13
people 6.0% 55% 84% 11.2% 9.6% 4.9% 6.6% 57% 50% 65% 45% 64% 54% 7.1%
Rewarding/fulfilling 50 28 3 2 2 6 7 18 25 6 38 12 13 15
55% 6.4% 39% 56% 22% 14.7%bcEG 35% 6.8% 52% 51% 6.2% 32% 4.7% 6.8% 8.1%
Lots of opportunity/ 29 11 5 - 1 3 6 10 16 3 21 4 4 7 8
necessary field 32% 26% 6.0% 1.7% 7.0% 31% 39% 33% 25% 3.5% 26% 15% 3.9% 4.3%
Acceptance/ 18 7 2 1 4 1 2 5 9 3 14 1 5 4 4
integration of the 20% 16% 28% 21% 56%bg 2.0% 11% 18% 1.9% 24% 2.3% 0.6% 19% 22% 2.3%
disabled
Good for the 14 7 1 2 - 2 1 10 1 10 2 5 2 3
community/society 15% 1.7% 0.9% 56% 1.7% 11% 05% 22% 0.7% 1.6% 1.1% 2.0% 0.9% 1.5%
Learn a lot/learn 12 2 4 1 2 1 2 4 6 2 7 2 5 2 2
about disabilities 1.3% 0.4% 5.0%Bg 21% 2.8%b 3.1%b 08% 16% 12% 18% 11% 14% 18% 1.1% 1.2%
A lot of people need 9 4 1 - 1 1 1 1 7 1 6 2 5 - 1
help 1.0% 09% 1.5% 17% 31% 07% 03% 14% 11% 09% 14% 1.9% 0 %
Meeting people/ 8 5 - 2 - 1 1 1 6 - 6 2 3 3 2
working with people  0.9% 1.1% 4.3% 19% 07% 03% 1.3% 1.0% 15% 1.2% 1.6% 0.9%
Feel productive/ 6 5 - - 1 - 1 4 3 - 4 3 2
accomplished/ 0.7% 1.1% 1.1% 04% 15% 0.5% 0.6% 17% 0.9% 0.4% 0.5%
contribute to
society
There are many/they 5 2 - - 1 - - 1 3 - 1 - 1
all are 0.5% 0.5% 1.1% 0.5% O. 5% 0.6% 0.6% 0.3% 0.5%
Reduce social 5 3 - 1 - - - - 3 2 2 1 2 - 2
programs 0.5% 0.7% 3.4% 0.7% 1.3% 0.3% 0.9% 0.8% 1.4%
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TRENDWATCH (ALBERTA)-

COMMUNITY DISABILITY SERVICES

QC3. 1 nfact, "community disability services" refers to the various jobs or careers that support people with disabilities and help
the obstacles they encounter at home, at work, at school and in the community. Given this definition of "communi

what do you think are positive aspects of jobs and careers in this field?

BASE: Total respondents
WEIGHT: Regional weights applied

Table 8

them overcome

ty disability services"

EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
——g== ==p== ==Cc== ==d== ——e== ==f== ==Q== ==h== ==j== ::j:: ==k== ==|== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
You are apprec  iated 4 2 - - - 1 1 1 1 1 2 1 - 1
0.5% 0.4% 3.1%b 07% 03% 02% 1.1% 0.4% 0.5% 0.8% 0.5%
Good pay 3 3 - - 1 - - 1 2 1 2 - - 3
0.4% 0.6% 1. 0% 0.3% 05% 0.7% 0.3% 0.5% 1.4%
There are few/none 3 - - - - - 1 2 3 - 2 1
0.3% 0.6% 0.3% 0.4% 0.4% 09% O 5%
Something to do/ 3 2 - - - - 1 - 2 3 1 - 1
keep people with 0.3% 0.4% 0.4% 0.4% 0.4% 0.3% 0.5%
disabilities busy
Other 96 47 10 4 5 3 26 33 48 9 61 23 34 15 25
10.6% 10.7% 10.9% 106% 7.1% 7.0% 13.4% 12.3% 10.0% 7.6% 9.9% 152% 13.3% 7.8% 14.0%
Don't know/not sure 305 155 22 13 22 6 82 71 176 35 208 60 85 61 50
33.9% 35.0%F 24.7% 32.7%f 27.9% 14.1% 42.2%CeF 26. 8% 36.7%H 28.2% 33.9% 39.6%j 33.3% 32.2% 27.8%
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TRENDWATCH (ALBERTA)-

QC3. In fact, "community disability services" refers to the various jobs or careers that support people with disabilities and help them overcome
the obstacles they encounter at home, at work, at school and in the community. Given this definition of "community disability
what do yo u think are positive aspects of jobs and careers in this field?

BASE: Total respondents
WEIGHT: Regional weights applied

HEARD OF CDS SUITED FOR CDS

COMMUNITY DISABILITY SERVICES

No/ No/
TOTAL Yes NS/DK Yes NS/DK
—=g== ==p== ==Cc== ==d== ==e==
Total: Unweighted 900 339 561 297 603
Weighted 900 338 562 298 602

Giving people with 332 154 178 132 200
disabilities a 36.8% 45.5%C 31.6% 44.2%E 33.2%
chancelincreasing

self - worth/you are

helping
Jobs for disabled 54 13 41 21 33
people 6.0% 3.8% 7.3%b 7.0% 5.4%

Rewarding/fulfiing 50 17 33 22 28
55% 5.0% 58% 7.3% 4.7%

Lotsof  opportunityy 29 15 14 12 17
necessary field 32% 4.4% 25% 4.0% 2.8%

Acceptance/ 18 11 7 6 11
integration of the 20% 3.1% 13% 22% 1.9%
disabled

Good fo rthe 14 5 9 9
community/society 15% 15% 15% 3.1%E 0.8%

Learn a lot/learn 12 8 4 5

about disabilities 13% 22% 08% 22% 0.9%

A lot of people need 9 3 6 3 6

help 1.0% 0.8% 11% 0.9% 1.1%
Meeting people/ 8 2 6 5 4

working with people 0.9% 0.7% 1.1% 1.6% 0.6%
Feel productive/ 6 3 3 3 3
accomplished/ 0.7% 10% 05% 1.0% 0.6%
contribute to

society

There are many/they 5 2 3 2 3

all are 05% 05% 05% 0.7% 0.4%
Reduce social 5 - 5 2
programs 0.5% 0.8% 0.5% 0.5%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES
QC3. In fact, "community disability services" refers to the various jobs or careers that support people with disabilities and
the obstacles they encounter at home, at work, at school and in the community. Given this definiti
what do you think are positive aspects of jobs and careers in this field?
BASE: Total respondents
WEIGHT: Regional weights applied

HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
—=g== ==p== ==Cc== ==d== ==e==
Total: Unweighted 900 339 561 297 603

900 338 562 298 602

You are appreciated 4 1 4 2 3
05% 0.2% 0.6% 0.6% 0.4%

Good pay 3 1 3 2 2
04% 0.2% 0.4% 0.6% 0.3%

There are few/none 3 2 1 1 2
03% 05% 02% 0.3% 0.3%
Something to do/ 3 - - 3
keep people with 0.3% 0.4% 0.4%
disabilities busy
Other 9 37 59 36 60
10.6% 10.8% 10.5% 12.1% 9.9%

Don't know/notsure 305 93 213 63 242
33.9% 27.4% 37.9%B 21.3% 40.2%D

T

able 9

help them overcome

on of "community disability services"
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 10

QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respondents

WEIGHT: Regional weights applied

EDUCATION
LOCATION GENDER AGE
==== HS Or  Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Low pay 84 26 25 33 37 47 4 30 40 10 5 36 27 16
9.3% 10.7% 9.7% 8.3% 83% 104% 6.4% 9.9% 10.9% 6.2% 2.3% 9.4%K 13.0%K 22.6%KLm
Discrimination 59 20 15 24 18 41 2 22 26 10 6 30 15 7
6.5% 83% 57% 6.0% 41% 9.0%E 28% 7.2% 6.9% 6.0% 25% 7.8%K 7.5%K 9.7%K
Stressful/ 52 18 17 17 20 32 3 29 16 4 6 22 17 6
emotionally 58% 7.3% 6.7% 43% 44% 72% 5.0% 95%1) 43% 24% 24% 57% 8. 2%K 9.1%K
demaning/depressi  ng
Not enough funding 37 17 8 12 17 20 1 11 21 4 6 8 1 3 10
for programs/ 41% 7.0%cd 3.0% 3.0% 3.7% 4.4% 14% 3.6% 57% 23% 24% 21 %  6.4%KL 14.0%KLm
government support
Physically demanding 35 15 6 13 17 17 2 20 10 4 2 15 1 4 4
Irisk of injury/ 3.9% 6.3%C 23% 3.3% 3.9% 39% 2.7% 6.5%lj 2.6% 2.3% 0.9% 3.8%k 6.9%K 5.5%K
abuse
Difficult to deal 17 6 4 7 8 9 2 6 8 1 2 8 5 1
with people with 18% 23% 1.7% 1.7% 18% 1.9% 3.6% 20% 21% 05% 10% 21% 27% 1.2%
disabilities
Hard job/time 16 7 5 4 10 6 2 7 5 3 2 6 7 -
consuming 18% 3.0% 20% 1.0% 23% 14% 28% 24% 13% 18% 09% 15% 3.6%
Not enough patience 15 4 4 7 8 7 2 2 10 1 2 9 3 2
for the job 17% 17% 1.7% 1.7% 18% 15% 4.1%H 0.5% 2.6%h 08% 07% 24% 12% 23%
Feeling like you 12 4 7 1 5 7 - 6 2 1 6 2 3
could do more/ 14% 1.7% 27%D 03% 1.1% 1.6% 16% 16% 10% 04% 16% 0.8 % 4.9%Km
frustrating
Long hours/bad 11 4 3 4 7 4 2 4 3 1 - 5 5 1
hours/shift work 12% 1.7% 10% 1.0% 15% 08% 3.6% 14% 0.9% 0.5% 1.3% 2. 2% 1.2%
Not enough training/ 10 4 2 4 3 6 - 2 8 - 3 5 2 -
education 11% 1.7% 0.7% 1.0% 0.8% 1.4% 0.7% 2.0% 12% 14% O. 8%

Costs tax payers 9 2 5 3 9 1 1 3 4 1 2 3 4 1
1.0% 0.7% 20% 0.7% 1.9%F 02% 1.4% 11% 12% 05% 10% 07% 19% 12%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES

QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respondents

WEIGHT: Regional weights applied

LOCATION GENDER AGE

TOTAL Calgary Edm Other Male Female 18

HS Or
-24 25 -44 45 -64 65+ Less Some Univ

Coll/

==a== ==b== ==¢c== ==d== ==e== ==fz== ==g== =ch== ==i== =sj== ==k== ===l===

)

Total: Unweighted 900 300 300 300 450 450 60 300 376 161

Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206
People take 9 2 - 3 - 3 6 1 8
advantage of people  1.0% 1.0% 1.7% 0.8% 1.3% 09% 15% 0.5% 3.6%M 0.
with disabilities
Staff shortages/ 6 3 2 1 1 - 4 2
turnover/burnout 0.7% 13% 0.7% 03% 0.2% 1.2% 1.3% 0.7% 0.6% O.
Underapprec iated 5 2 2 1 3 3 - 2 2 2

06% 1.0% 0.7% 0.3% 0.6% 0.7% 0.6% 0.4% 13% 1.0% 0.4% 2

Handicapped people 5 2 2 1 3 1 2

1 3 3 -
are not as capable 06% 1.0% 0.7% 03% 0.6% 0.7% 03% 09% 0.8% 0.9% O.

Hard to find a job 5 1 - 4 3 2 - 1 3
0.5% 0.3% 1.0% 0.6% 0.5% 0.4% 0.9% 0.9
No advancement 4 1 3 - 2 3 - - 3 1
05% 0.3% 1.3% 0.4% 0.6% 0.9% 0.5%
No access in the 4 - 1 3 - 4 1 - 3
workplace 0.4% 0.3% 0.7% 0.8% 1.4% 0.7%
Employers not 2 - 1 1 1 1 - - -
willing to hire them  0.2% 03% 0.3% 0.3% 0.2%
People thinking that 2 - 1 1 - 2 - 1 1
a disabled person 0.2% 0.3% 0.3% 0.5% 0.3% 0.4%
took a job away from
them
Transportation 2 1 - 1 1 1 - - 1 1
issues 0.2% 0.3% 0.3 % 0.3% 0.2% 0.2% 0.8% 1.0%
Other 102 33 31 39 57 44 12 25 50 16 30 48
11.3% 13.3% 12.0 % 9.7% 12.8% 9.9% 19.5%Hj 8.2% 13.5%h 9.5% 12.9% 12
There are none 52 15 20 17 21 31 4 21 21 6 17 18 1

57% 6.0% 7.7% 43% 4.7% 68% 65% 6.8% 56% 34% 75% 4.7% 5.8%

Don't know/notsure 437 99 115 223 237 200 26 146 161 103 138 185

9
48.6% 40.7% 45.0% 55.7%BC 52.8%F 44.4% 43.1% 48.4% 43.6% 62.4%GHI60.1%LMN 47.9%N 44.1%N 27.6%

==m==

2
1.3%

A%

223

1
0.6%

1
0.6%

%

==n==

377

3

1

0.3%

1
0.2%

0.3% 0.4%

7.5%

4.9%

11.4%

0.7%

Univ Grad

4.3%LM

2.5%

19

69

2
4%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 11
QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -
TOTAL time time Unemp Hom e Student Retired Public Private Single Married Other <$60K $100K $100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unwe ighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 26 5 481 123 614 150 257 190 180
Low pay 84 50 11 1 5 6 12 27 49 11 10 23 28 19
9.3 % 11.3%g 124% 21% 6.1% 14.0%d 6.1% 10.0% 10.2% 9.1% 10.2% 6.7% 8.8% 14.7% 10.5%
Discrimination 59 22 8 - 6 3 18 23 23 8 38 12 19 11 6
6.5% 5.0% 9.7% 77% 78% 9.1% 88% 4.7% 6.9% 62% 82% 75% 56% 3 .5%
Stressful/ 52 6 10 2 5 3 15 30 6 40 5 17 12 12
emotionally 58% 59% 11.8%bG 43% 6.0% 7.1% 29% 57% 62% 4.9% 6.5% 32% 6.6% 6.2% 6.7%
demaning/depressing
Not e nough funding 37 24 1 1 3 4 12 21 3 29 5 9 10 8
for programs/ 41% 55% 09% 22% 44% 50% 20% 45% 4.4% 2.7% 46% 33% 3.6% 51% 4.2%
government support
Physically demanding 35 19 7 - 2 4 8 23 2 28 4 6 8 12
Irisk of injury/ 3.9% 4.4% 8.0%G 38% 39% 20% 31% 47% 2.0% 4.6% 29% 24% 4.2% 6.9%m
abuse
Difficult to deal 17 7 1 1 4 3 1 3 11 5 9 2 6 2 3
with people with 18% 16% 09% 22% 45%G 8.1%BcG 04% 12% 22% 4.2%k 1.5% 14% 22% 1.3% 1.9%
disabilities
Hard job/time 16 9 1 2 1 3 2 12 2 14 1 6 4 5
consuming 18% 21% 09% 21% 21% 19% 15% 08% 25% 14% 2.3% 05% 23% 22% 2.6%
Not enough pat  ience 15 5 1 1 2 5 7 4 5 10 1 3 3 3
for the job 17% 11% 1.0% 21% 1.7% 58%B 25% 2.6% 0.8% 3.8% 16% 05% 12% 1.8% 1.7%
Feeling like you 12 4 4 - 1 - 5 2 8 3 4
could do more/ 14% 1.0% 4.4%B 1. 0% 13% 24% 1.1% 14% 13% 1.7% 13% 18% 2.1%
frustrating
Long hours/bad 11 7 - - 2 1 2 7 3 8 - 1 5 2
hours/shift work 12% 17% 0.9% 3.9%g 04% 0.6% 15% 24% 1.2% 0.3% 2.7%m 0.9%
Not enough training/ 10 5 - 1 2 1 - 2 6 1 6 3 3 4 2
education 11% 1.2% 21% 28% 2.0% 0.6% 1.2% 0.7% 1.0% 20% 12% 23% 0.9%
Costs tax payers 9 6 2 - - 3 5 2 1 1 6
1.0% 1.2% 25% 2.2% 1.1% 0.8% 15% 21% 08% 15% 03% 07% 3 1%M
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 11
QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respon dents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At ========== $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
==g== ==b== ==¢c== ==d= = ==e== ==fz== ==g¢g== =ch== ==i== =j== ==k== =sl== ==m== ==p== ==0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
People take 9 3 - 1 - 2 4 3 1 8 - 3
advantage of people  1.0% 0.8% 3.0% 1.7% 08% 16% 0.7% 11% 1.3% 14% 0.7% 0.5%
with disabilities
Staff shortages/ 6 2 - - 2 2 - 2 4 - 6 - - 1
turnover/burnout 0.7% 0.4% 3.2%B 5.0%B 0.6% 0.8 % 1.0% 1.2% 0.5%
Underappreciated 5 2 - - - 1 2 - 5 - 2 2 1
0.6% 0.6% 19% 11% 0.3% 0.5% 0.9% 0.9% 0.9% 0.5%
Handicapped people 5 2 2 - - - 2 2 4 2 3 1 1 2 2
are not as capable 0.6% 0.4% 1.9% 11% 06% 08% 1.3% 0.4% 0.9% 0.5% 0.9% 0.9%
Hard to find a job 5 3 - - 1 - - 3 - 1 3 - 2 1 1
0.5% 0.6% 1.0% 1.0% 1.1% 0.6% 0.8% 0.7% O T%
No advancement 4 3 - - - - 2 2 2 2 3 - - 3 2
0.5% 0.6% 09% 0.6% 04% 14% 0.4% 13% 0 9 %
No access in the 4 - - 1 - - 3 - 4 1 - - 1 1
workplace 0.4% 2.2% 1.4% 0.7% 0.7% 0.4% 0.7% 0.5%
Employers not 2 - - - - - 2 - 1 - 1 1 1 - -
willing to hire them  0.2% 1.1% 0.3% 0.2% 0.6% 0.3%
People thinking that 2 - 1 - - - - 1 - - 2 - 1 1 -
a disabled p erson 0.2% 1.0% 0.3% 0.4% 0.5% 0.4%
took a job away from
them
Transportation 2 1 - - - - 1 2 - - 1 1 - - -
issues 0.2% 0.2% 0.7% 0.8% 0.2% 0.5%
Other 102 51 12 18 32 52 14 66 17 37 20 20
11.3% 11.5% 13.8% 19.6% 9.5% 10.2% 9.4% 12.2% 10.8% 11.5% 10.8% 11.2% 14.5% 10.4% 1 1.0%
There are none 52 26 5 3 4 2 10 16 30 8 34 10 15 9 1 3
57% 58% 53% 64% 52% 40% 49% 59% 6.1% 6.4% 5 6% 6.4% 6.0% 4.9% 7.5%
Don't know/not sure 437 216 32 22 38 16 109 125 230 52 294 85 120 88 76
48.6% 48.9%c 36.4% 56.9%c 48.4 % 37.1% 56.0%Cf 47.3% 47.9% 42.6% 47.9% 56.2%j 46.7% 46.1% 42.1%
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TRENDWATCH (ALBERTA)-

QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Low pay 84 39 45 29
9.3% 11.6% 8.0% 9.6% 9.2%
Discrimination 59 37 22 30 29
6.5% 11.0%C 3.9% 10.2%E 4.7%
Stressful/ 52 19 33 19 34
emotionally 58% 57% 59% 6.3% 5.6%
demaning/depressing
Not enough funding 37 20 17 23 14
for programs/ 41% 5.9%c 3.0% 7.6%E 2.4%

government support

Physically demanding 35 12 23 10 25
Irisk of injury/ 3.9% 3.6% 4.0% 33% 4.2%

abuse

Difficult to dea | 17 7 10 5 12
with people with 18% 2.0% 18% 1.6% 2.0%
disabilities

Hard job/time 16 2 14 4 12
consuming 18% 0.7% 25% 14% 2.0%
Not enough  patience 15 3 12 7 8

for the job 17% 09% 21% 25% 1.3%
Feeling like you 12 4 8 4

could do more/ 14% 1.1% 15% 1.4% 1.3%

frustrating

Long ho urs/bad 11 3 7 3 7
hours/shift work 12% 1.0% 13% 1.1% 1.2%
Not enough training/ 10 2 7 6 3
education 11% 0.7% 1.3% 2.1%e 0.6%
Costs tax payers 9 4 6

1.0% 1.2% 1.0% 0.6% 1.3%

COMMUNITY DISABILITY SERVICES

Table 12
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TRENDWATCH (ALBERTA)-

QC4. What do you think are the negative aspects of jobs and careers in this field?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==a== ==b== ==c== ==d== ==e==
Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

People take 9 2 7 4
advantage of people  1.0% 0.6% 1.2% 1.4% 0.8%
with disabilities

Staf f shortages/ 6 5 2 4 2
turnover/burnout 0.7% 14% 03% 13% 0.4%

Underappreciated 5 5 1 1 5
0.6% 1.4%c 0.2% 0.3% 0.8%

Handicapped people 5 1 5 2 3
are not as capable 06% 0.3% 0.8% 0.7% 0.5%

Hard to find a job 5 2 3 5 -
05% 0.6% 0.5% 1.6%

No advancement 4 2 3 3 2
05% 05% 05% 0.8% 0.3%

No access in the 4 1 2 1
workplace 04% 04% 04% 0.3% 0.4%

Employers not 2 2 - - 2
willing to hire them  0.2% 0.6% 0.4%

People thinking that 2 1 1 - 2
a disabled person 0.2% 0.4% 0.2% 0.4%

took a job away from

them

Transportation 2 1 1 1 1
issues 02% 0.2% 0.2% 0.4% 0.1%

Other 102 40 62 36 66
11.3% 11.7% 11.1% 12.2% 10.9%

There are none 52 24 28 23
57% 7.1% 4.9% 7.6% 4.8%

Don't know/not sure 437 147 290 111 326
48.6% 43.5% 51.6%B 37.4% 54.1%D

COMMUNITY DISABILITY SERVICES

Tabl

el2
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 13
QCS5. Regardless of your present work status, do you think that you are the type of person who would or would not be well suited for a career in
"community disability services"?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Yes, would be well 298 84 79 136 107 191 14 105 136 42 65 128 7 8 25
suited 33.1% 34.3% 30.7% 34.0% 23.8% 4 2.5%E 23.1% 34.7%j 36.8%gJ 25.2% 28.4% 33.0% 37.6%k 36.7%
No, would not be 512 142 148 223 293 219 37 167 204 104 138 224 10 7 39
well suited 56.9% 58.0% 57.7% 55.7% 65.0%F 48.7% 61.1% 55.1% 55.0% 63.1% 59.8% 57.9% 51.8% 55.8%
Not sure 99 19 30 41 50 39 10 31 31 19 27 35 2 2 5

10.0% 7.7% 11.7% 10.3% 11.2% 8.8% 158% 10.1% 8.2% 11.7% 11.7% 9.1% 10.6% 7.5%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Tabl el4
QCS5. Regardless of your present work status, do you think that you are the type of person who would or would not be well suited for a career in
"community disability services"?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MAR ITAL STATUS
Full - Part - Stay At 60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $100K+
—=ga== ==p== ==Cc== ==Q== —=e== ==f== ==Q== ==h== ==I== ==)== ==K== ==|== =/m== ==n== = =0==
Total:  Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Yes, would be well 298 127 38 19 35 13 57 127 133 39 204 49 102 55 64
suited 33.1% 28.7% 43.4%Bg 48.0%Bg 45.4%BG 30.1% 29.6% 47.8%| 27.8% 32.0% 33.2% 32.6% 39.5%n 29.1% 3 5.4%
No, would not be 512 271 45 18 30 27 115 123 294 71 357 78 134 117 102
well suited 56.9% 61.3%dE 51.2% 45.6% 38.8% 62.9%E 59.4%E 46.3% 61.2%H 58.0% 58.2% 5 1.6% 52.2% 61.5% 57.0%
Not sure 90 44 5 3 12 3 21 16 53 12 53 24 21 18 14
10.0% 10.0% 53% 6.4% 15.8%c 7.0% 11.0% 59% 11.1%H 10.0% 8.6% 15.8%K 8.3% 9.4% 7.6%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES
QCS5. Regardless of your present work status, do you think that you are the type of person who would or would not be
"community disability services"?
BASE: Total respondents
WEIGHT: Regional weights applied

HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK

——a== ==b== ==Cc== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Yes, would be well 298 138 160 298 -

suited 33.1% 40.9%C 28.5% 100.0%

No, would not be 512 186 326 - 512
well suited 56.9% 55.0% 58.0% 85.1%

Not sure 90 14 76 90

10.0% 4.1% 13.5%B 14.9%

Table 15

well sui

ted

for a career in
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 16
QC6a. Why do you think you would be well suited for a career in "community disability services"?
BASE: Respondent would be well suited to a career in community disability services
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== ==j== _ﬂ__ ==k== ===|=== == m==
Total: Unweighted 297 103 92 102 105 192 13 104 139 39 65 124 7 8
Weighted 298 84 79 136 107 191 14 105 136 42 65 128 78 25
Already work in the 79 26 21 32 23 57 - 42 8 11 34 25 10
field/used towork  26.6% 31.1% 27.2% 23.5% 21 2% 29.6% 27.1% 30.7% 19.8% 16.1% 26.6% 31.8%k 40.3%
in the field
Like helping people/ 75 22 21 32 28 47 5 31 33 4 23 33 1 4
working with people/  25.2% 26.2% 27.2% 23.5% 26.5% 24.5% 37.5% 30.0%J 24.6% 10.4% 35.8%M 25.9% 17.6% 15.0%
people person
Patient/ 71 22 15 35 17 54 4 32 27 8 10 37 1 8
compassionate/ 23.8% 26.2% 18.5% 25.5% 16.3% 28.1%e 27.9% 30.9%i 19.5% 19.7% 15.0% 28.7%k 22. 6%
tolerant/emphatic/
right temperament
Know about 40 11 11 17 14 26 3 9 20 8 14 15 10
disabilities/family  13.3% 13.6% 14.1% 12.7% 12.8% 13.6% 19.1% 8.8% 14.7% 18.9% 21.8% 12.1% 13. 0%
member is disabled
Have education in 8 5 1 3 1 7 - 4 5 - - 4 3
the field 28% 58% 1.1% 2.0% 12% 3.7% 3.6% 3.4% 1.3% 4. 9%
Relate well to 4 - 1 3 1 2 1 - - 2 1 3 -
people with 1.2% 1.1% 2.0% 1.2% 11% 9.6% 53% 13% 21%
disabilities
Feel it would be 3 1 1 1 2 1 - 1 2 - - 2
rewarding 1.0% 1.0% 1.1% 1.0% 2.0% 0.4% 0.8% 1.6% 2. 8%
Better wit h kids 3 1 2 - 1 2 - 1 2 - - 1
than adults 0.8% 1.0% 2.2% 0.8% 0.9% 0.8% 1.3% 13% 1. 1%
Other 51 14 12 25 21 30 3 14 22 13 10 24 12
171% 16.5% 15.2% 18.6% 19.7% 15.7% 18.1% 12.9% 16.2% 31.1%Hi15.7% 18.6% 1 5.5%
Don't know/not sure 8 1 1 7 4 4 1 4
28% 1.0% 1.1% 4.9% 3.7% 23% 9.6% 3.4% 1.6% 32% 5. 3%l 0.7% 5.2%l

==n==

28

6

24.9%

11.8%

19.8%

5
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 17
QC6a. Why do you think you would be well suited for a career in "community disability services"?
BASE: Respondent would be well suited to a career in community disability services
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 297 129 39 19 34 13 55 122 137 40 201 50 98 57 66
Weighted 298 127 38 19 35 13 57 127 133 39 204 49 102 55 64
Already work in the 79 4 18 44 27 7 57 15 29 14 15
field/used towork  26.6% 26.7% 25.8% 27.4% 17.0% 23.3% 31.4% 34.5%l 20.4% 17.4% 27.7% 3 1.0% 29.0% 24.6% 24.1%
in the field
Like helping people/ 75 10 5 10 5 8 33 37 14 47 13 31 14 13
working with people/ 25.2% 27.5% 27.1% 29.2% 27.0% 3 6.5% 14.3% 26.0% 27.8% 34.9% 23.2% 26.3% 30.8% 25.4% 20.0%
people person
Patient/ 71 29 10 4 3 9 26 35 8 9 11 23 16 17
compassionate/ 23.8% 22.9% 27.6% 23.1% 36.6%g 23.3% 16.0% 20.8% 26.1% 21.6% 24.2% 2 2.6% 22.9% 29.4% 26.1%
tolerant/emphatic/
right temperament
Know about 40 14 3 2 7 1 10 8 24 7 25 8 20 4 7
disabilities/family  13.3% 11.1% 8.9% 13.2% 20.7% 10.3% 17.2% 6.7% 18.1%H 17.3% 12.4% 1 5.6% 19.9%n 6.8% 11.4%
member is dis  abled
Have education in 8 4 - 2 2 - - 2 5 3 3 2 2 2
the field 28% 3.0% 11.4% 7.0% 2.0 % 3.8% 7.5%k 15% 51% 3.0% 4.4% 3.4%
Relate well to 4 - 1 - - 1 - - - 4 - - 1 -
people with 1.2% 3 .5% 10.3% 1.5% 1.7% 2.4%
disabilities
Feel it would be 3 1 - 1 - - 1 2 1 1 2 - 1 - 2
rewarding 1.0% 0.7% 4.3% 23% 1.7% 0.6% 3.4% 0.8% 0.8% 3.4%
Better with kids 3 2 - - - - - 3 - 3 - 1 1 1
than adults 08% 13% 2.1% 1.9% 1.2% 08% 15% 1.3%
Other 51 23 7 2 2 3 15 19 25 5 36 9 15 8 12
17.1% 183% 19.3% 89% 4.7% 19.5% 25.7%E 14.6% 18.4% 11.9% 17.7% 19.3% 14.6% 15.3% 19.5%
Don't know/not sure 8 3 1 2 - 1 6 1 3 4 - - 3
28% 21% 22% 11.4% 3.8% 2.3% 4.9%i 0.6% 8.9%k 2.0% 3.0% 4.2%
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TRENDWATCH (ALBERTA)-

QC6a. Why do you think you would be well suited for a career in "community disability services"?
BASE: Respondent would be well suited to a career in community disability services

WEIGHT: Regional weights applied

HEARD OF CDS SUITED FOR CDS

COMMUNITY DISABILITY SERVICES

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==
Total: Unweighte d 297 138 159 297
Weighted 298 138 160 298
Already work in the 79 45 34 79
field/used to work  26.6% 32.8%c 21.3% 26.6%
in the field
Like helping people/ 75 31 44 75
working with people/ 25.2% 22.7% 27.5% 25.2%
people person
Patient/ 71 35 36 71
compassionate/ 23.8% 25.1% 22.7% 23.8%
tolerant/emphatic/
right temperament
Know about 40 14 26 40
disabilities/family  13.3% 10.1% 16.2% 13.3%
member is disabled
Have education in 8 8 1 8
the field 28% 55%C 0.5% 2.8%
Relate well to 4 1 2 4
people with 12% 1.0% 14% 1.2%
disabilities
Feel it would be 3 2 1 3
rewarding 1. 0% 1.6% 05% 1.0%
Better with kids 3 - 3 3
than adults 0.8% 1.6% 0.8%
Other 51 20 31 51
17.1% 14.2% 19.7% 17. 1%

Don't know/not sure 8 6 3
28% 4.1% 17% 2.8%
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ost
==n==

4 43
2 8
3 6
7 4
4% 9.9%
6% 4.2%

4%k 8.6%K

8%

5%

TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 19
Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE Respondent would not be well suited for a career in community disability services
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ P
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== ==j== _ﬂ__ ==k== ===|= == =—m==
Total: Unweighted 514 174 173 167 295 219 38 164 206 105 134 217 11
Weighted 512 142 148 223 293 219 37 1 67 204 104 138 224 107 39
Like the job | have 8 18 26 40 52 32 13 36 31 3 18 36
now/no interest 16.5% 12.6% 17.9% 18. 0% 17.7% 14.8% 35.9%1J21.4%J 15.3%J 3.3% 13.0% 16.0% 20.9% 21.8%
No patience/ 78 32 24 23 50 28 2 30 39 8 16 33 2
compassion/empathy ~ 15.3% 22. 4%D 16.2% 10.2% 17.2% 12.7% 4.6% 17.7%gJ 19.3%9J 7.4% 11.6% 15.0% 21.6%k 14.9%
Too old/already 69 21 17 31 33 36 - - 24 45 26 26 10 4
retired 13.5% 14.9% 11.6% 13.8% 11.3% 16.3% 11.6% 43.5%I 19.2%Im 11.5% 9.1% 10.0%
Wrong personality 39 12 9 19 27 12 3 16 16 4 12 16
type/wouldn't suit ~ 7.7% 8.6% 58% 84% 9.3% 56% 94% 98% 7.8% 3.7% 84% 7.3% 6.
me
Don't like people 19 7 7 5 11 8 1 8 9 2 5 9 3
38% 52% 4.6% 24% 39% 3.7% 23% 4.6% 4.6% 16% 3.7% 42% 3.1% 4.3%
No training/ 17 6 4 7 11 5 1 5 5 5 4 2
experience/education 3.2% 4.0% 2.9% 3.0% 3.8% 25% 23% 3.1% 29% 45% 3.7% 27% 3.
Too emotionally 15 7 3 4 11 - 8 6 1 1 6 5 3
demanding 3.0% 4.6% 4.0% 12% 1.4% 5.0%E 5.0% 29% 0.8% 0.6% 28% A4
Can't work at all/ 12 3 3 5 5 7 - 8 2 4 8
disabled myself 23% 23% 23% 24% 1.6% 3.3% 15% 38% 16% 28% 3.6%
Busy raising kids/ 10 3 - 7 4 6 - 8 2 3 1
too busy 1.9% 2.3% 3.0% 15% 2.6% 4.7%i 1.1% 25% 25% O.
Not enough money 9 2 3 4 2 7 1 5 3 - 6 3
18% 11% 23% 1.8% 0.8% 3.0% 23% 29% 1.6% 27% 2.8%
| am not disabled 8 6 3 - 1 2 6 2 2
16% 4.0% 1.7% 08% 27% 23% 1.0% 2.8% 12% 19% 2.3%
Not looking for work 8 3 1 4 2 - 3 4 1 5 2
16% 23% 0.6% 1.8% 0.7% 2.7% 21% 19% 0.8% 3.7% 1.0% 2.1%
Too physically 6 2 3 - 2 4 - 2 2 2 2 3
demanding 11% 1.7% 2.3% 0.6% 1.9% 1.0% 12% 1.6% 1.2% 1.1% 1.
Too much government 5 3 2 - 4 1 - 1 3 1 1 1 1
influence/ 1.0% 23% 1.2% 1.4% 0.4% 05% 16% 0.8% 06% 0.4% 2.

burea ucracy

4% 2.1%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 19

Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE: Respondent would not be well suited for a career in community disability services

WEIGHT: Regional weights applied

EDUCATION

LOCATION GENDER AGE
TOTAL Calgary Edm Other Male Female 18 -24
==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== ==j==

Total: Unweighted 514 174 173 167 295 219 38 164 206 105 134 217 11

Weighted 512 142 148 223 293 219 37
Need more immediate 3 - 2 1 1 -
results in my job 0.6% 1 2% 0.6% 0.7% 0.4% 0.5% 0.7%
Would not be able to 3 1 2 - 2 1 -
understand/recognize 05% 0.6% 1.2% 0.6% 0.4% 0.5% 1.6% 1.2%
their needs
I will need their 2 1 - 1 1 1 -
servi ces soon 0.4% 0.6% 0.6% 0.5% 0.4% 0.5% 0.7% 1.0%
Other 31 7 7 17 15 17 4 8 16 3 9

10
6.2% 52% 46% 7.8% 50% 7.7% 11.6% 4.7% 8.0% 2.9%

Don't know/not sure 113 19 32 63 73 40 13 35 37 28 32 60
22.1% 13.2% 21.4%b 28.1%B 25.0% 18.1% 35.0%I| 21.3% 18.1%

HS Or Coll/
-64 65+ Less Some Univ Univ Grad

Post

= ===|=== ==m== ==n==

4
104 138 224 107 39
1 - - 1
0.8% 5.7%
- 2 2 - 1
- R 2 R
7
45% 6.9% 14.3%L
17

23.4%n 26.7%mN 15.8% 8.6%

43
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 20

Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE: Respondent would not be well suited for a career in community disability services

WEIGHT: Regional  weights applied

EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -

TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $100K+

==a== ==b== ==¢== ==d== ==e== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==p== = =0==
Total: Unweighted 514 272 43 19 30 28 116 123 297 73 355 79 132 115 110

Weighted 512 271 45 18 30 27 115 123 294 71 357 78 134 117 102

Like the job | have 84 62 1 1 7 9 3 20 53 15 61 6 16 20 19
now/no interest 16.5% 23.1%CG 1.9% 4.8% 24.4%CG 31.7% 3.0% 16.2% 17.9% 21.7%L 17.1%l 7.8% 11.7% 16.9% 18.2%
No patience/ 78 47 11 3 6 2 10 18 56 9 59 9 16 20 26
compassion/empathy ~ 15.3% 17.2%g 25.2%G 185% 19.2% 6.2% 8.4% 14.6% 19.1% 12.5% 16.6% 1 1.9% 12.2% 16.7% 25.5%M
Too old/already 69 10 5 - 1 - 53 17 24 1 48 18 27 7 10
retired 135% 3.6% 10.2% 4.4% 46 1%BCE 13.7% 8.2% 1.1% 13.5%J 23.1%Jk 20.3%No 6.3% 9.9%
Wrong personality 39 24 3 1 - 4 24 7 28 4 12 9 12
type/wouldn't suit 7.7% 89% 7.3% 7.5% 16.0% 56% 75% 8.1% 9.8% 7.9% 55% 87% 7.6% 12.0%
me
Don't like people 19 15 2 1 - - 2 7 12 1 15 3 3 6 5

38% 54% 49% 4.8% 14% 6.0% 41% 12% 43% 42% 25% 52% 5 .3%
No training/ 17 9 2 1 - 1 5 6 9 2 10 5 6 6 3
experience/education 3.2% 3.2% 3.7% 4.6% 32% 4.0% 49% 3.0% 23% 2.7% 59% 4.7% 4.8% 3.0%
Too emotionally 15 10 2 - - 2 2 9 5 2 10 3 5 5 3
demanding 3.0% 3.6% 4.9% 6.2% 14% 6.9% 1.7% 23% 2.9% 3.9% 35% 4.0% 3.2%
Can't work at all/ 12 1 1 - 3 - 4 2 7 3 5 4 6 1 -
disabled myself 23% 0.3% 3.0%b 10.1%B 38%B 17% 23% 4.2% 14% 5.0%k 44% 0.7%
Busy raising kids/ 10 3 2 - 3 - 1 1 6 - 8 2 - 2 4
too busy 1.9% 1.1% 4.8% 11.6%BG 12% 0.7% 1.9% 2.2% 2.8% 1.8% 4.2%
Not enough money 9 8 - - - - - 1 8 3 5 1 3 1 3

1.8% 3.0% 0.7% 28% 42% 15% 1.1% 26% 11% 3 .3%
| am not disabled 8 7 - 2 - - - 2 5 3 3 2 3 2 1

1.6% 2.4% 9.4% 20% 1.7% 35% 0.9% 32% 25% 14% O .8%
Not looking for work 8 1 - 3 2 - 2 - 2 1 5 2 3 1 3

16% 0.3% 19.5%  7.3%B 1.4% 0.6% 19% 13% 2.8% 26% 0.7% 2.9%
Too physically 6 3 1 - - - 2 2 4 1 2 3 1 2 -
demanding 11% 1.2% 1.9% 14% 14% 14% 1.1% 0.7% 33% 0.6% 2.1%
Too much government 5 3 2 - - - - 2 2 - 4 1 - 3 1
influence/ 1.0% 1.2% 3.6% 2.0% 0.8% 1.2% 1.0% 2.8% 0.8%
bureaucracy
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 20
Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE: Respondent would not be well suited for a career in community disability services
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -

TOTAL time time Unemp Hom e Student Retired Public Private Single Married Other <$60K $100K $100K+

==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unwe ighted 514 272 43 19 30 28 116 123 297 73 355 79 132 115 110

Weighted 512 271 45 18 30 27 115 12 3 294 71 357 78 134 117 102

Need more immediate 3 1 - 1 - - - 3 - 3 - 1 - 1
results in my job 0.6 % 0.5% 48% 2.8% 1.0% 0.9% 0.6% 0.8%
Would notbe ableto 3 - - - 1 - 2 1 1 - 3 - 2 - 1
understand/recognize  0.5% 2.8% 14% 0.7% 0.3% 0.7% 1.3% 0.8%
their needs
I will need their 2 - - - - 1 1 - 1 1 1 1 -
services soon 0.4% 0.5% 3.0% 0.7% 0.5% 0.4% 1.0% 0.6% 1.1%
Other 31 15 8 2 - 2 4 1 17 6 21 5 10 3 11

6.2% 55% 16.8%BG 9.4% 8.0% 33% 91% 59% 84% 5.8% 6.2% 7.8% 2.6% 10.9%N
Don't know/not sure 113 62 6 5 6 9 24 18 67 22 78 13 26 31 5

22.1% 22.7% 13.6% 28.9% 20.1% 33.8% 20.6% 14.3% 22.7% 30.9%l 21.7% 16.1% 19.7%0 26.8%0 4.5%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 21

Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE: Respondent would not be well suited for a career in community disability services

WEIGHT: Regional weights applied
HEARD OF CDS SU ITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==p== ==¢c== ==d== = —e==
Total: Unweighted 514 186 328 - 514
Weighted 512 186 326 - 512
Like the job | have 84 31 54 - 84
now/no interest 16.5% 16.5% 16.5% 16.5%
No patience/ 78 31 48 - 78
compassion/empathy  15.3% 16.6% 14.6% 15.3%
Too old/already 69 31 38 - 69
retired 13.5% 16.7% 11.6% 13.5%
Wrong personality 39 18 22 - 39
type/wouldn't suit 77% 95% 6.7% 7.7%
me
Don't like people 19 5 15 - 19
3.8% 25% 4.6% 3.8%
No training/ 17 6 11 - 17
experience/education 3.2% 3.2% 3.3% 3.2%
Too emotionally 15 8 7 - 15
demandin g 3.0% 45% 2.1% 3.0%
Can't work at all/ 12 6 6 - 12
disabled myself 23% 3.0% 2.0% 2.3%
Busy raising kids/ 10 5 5 - 10
too busy 1.9% 2.6% 1.6% 1.9%
Not enough money 9 4 5 - 9
18% 22% 1.5% 1.8%
| am not disabled 8 3 5 - 8
1.6% 1.8% 1.5% 1.6%
Not looking for work 8 - 8 - 8
1.6% 2.5% 1.6%
Too physically 6 2 4 - 6
demanding 1.1% 0.9% 1.3% 1.1%
Too much government 5 2 3 - 5
influence/ 1.0% 0.9% 1.0% 1.0%
bureaucracy
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COMMUNITY DISABILITY SE RVICES

Q6b. Why do you think you would not be well suited for a career in "community disability services"?
BASE: Respondent would not be well suited for a career in community disability services

WEIGHT: Regional weights applied

No/ No/
TOTAL Yes NS/DK  Yes NS/DK
==g== ==b== ==c== ==d== ==e==
Total: Unweighted 514 186 328 -
Weighted 512 186 326 -
Need more im mediate 3 2 -
results in my job 0.6% 1.2% 0.3% 0.6%
Would not be able to 3 2 -
understand/recognize 0.5% 0.5% 0.5% 0.5%
their needs
1 will need their 2 1 1 -
services soon 04% 0.4% 0.4% 0.4%
Other 31 12 -
6.2% 6.7% 5.8% 6.2%
Don't know/not sure 113 28 85 -
22.1% 14.9% 26.2%B 22.1%

HEARD OF CDS SUITED FOR CDS

514

512

31

113

Table 21
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 22
QA. Gender.
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Male 450 122 128 200 450 - 36 136 201 77 110 195 103 37
50.0% 50.0% 50.0% 50.0% 100.0% 60.0%h 45.0% 54.2%H 46.8% 47.6% 50.4% 49.8% 53.9%
Female 450 122 128 200 - 450 24 166 170 88 121 192 103 32

50.0% 50.0% 50.0% 50.0% 100.0% 40.0% 55.0%gl 45.8% 53.2% 52.4% 49.6% 50.2% 46.1%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 23
QA. Gender.
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Male 450 275 27 21 15 23 80 99 287 65 320 59 109 110 1
50.0% 62.1%CEG 31.3% 53.7%CE 18.9% 54.1%CE 41.4%E 37.2% 59.8%H 53.2%l 52.1%L 39.3 % 42.4% 58.0%M 57.7%M
Female 450 168 60 18 63 20 114 166 193 57 294 91 148 80 76
50.0% 37.9% 68.7%BDF 46.3% 81.1%BDFG 45. 9% 58.6%B 62.8%l 40.2% 46.8% 47.9% 60.7%jK 57.6%NO 42.0% 42.3%
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TRENDWATCH (ALBERTA)-

QA. Gender.
BASE: T otal respondents

WEIGHT: Regional weights applied

HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==
Total: Unweighted 900 339 561 297 603
Weighted 900 338 562 298 602
Male 450 136 314 107 343
50.0% 40.1% 56.0%B 35.8% 57.0%D
Female 450 203 247 191 259
50.0% 59.9%C 44.0% 64.2% E 43.0%

COMMUNITY DISABILITY SERVICES

Table 24
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 25
QB. Which of the following categories best describes your age?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25-44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
18 to 19 years 29 4 10 15 19 10 29 - - - 8 20 1 -
32% 1.7% 4.0% 3.7% 4.3% 2.1% 48.0% 3.4%m 5.2%M 0.4%
20to 24 years 31 5 15 12 17 15 31 - - - 6 21 4 -
35% 20% 5.7%B 3.0% 3.7% 3.2% 52.0% 2.6% 5.5%m 2.0%
25 to 34 years 138 33 38 67 57 80 - 138 - - 26 56 47 7
15.3% 13.3% 15.0% 16.7% 12.7% 17.9%e 45.5% 11.4% 14.5% 22.7%KLN 9.9%
35 to 44 years 165 54 38 73 79 86 - 165 - - 35 75 41
18.3% 22.0%c 14.7% 18.3% 17.5% 19.1% 54.5% 15.4% 19.4% 19.7% 19.7%
45 to 54 years 204 59 64 81 116 88 - - 204 - 42 87 53 21
22.7% 24.0% 25.0% 20.3% 25.7%f 19.6% 55.1% 18.2% 22.5% 25.6% 30.4%k
55 to 64 years 166 49 47 71 85 81 - - 166 - 40 68 39 19
18.5% 20.0% 18.3% 17.7% 18.9% 18.1% 44.9% 17.2% 17.7% 18.8% 27.0%
65 and over 165 41 43 81 77 88 - - - 165 73 58 20 9
18.3% 16.7% 16.7% 20.3% 17.1% 19.5% 100.0% 31.7%LMN 15.0% 9.9% 12.9%

- 3 - 1

Don't know/Refused 3 1 2

03% 0.3% 0.7% 0.6% 0.2% 0.8%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 26
QB. Which of the following categories best describes your age?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
18 to 19 years 29 2 - 7 26 2 1 5 1 2
32% 03% 25%b 44%B 17% 52.4%BCDE 0.6% 1.5% 21.2%KL 0.3% 0.9% 2.0% 0.4% 0.9%
20 to 24 years 31 16 1 3 2 - 7 17 22 8 1 14 8 2
35% 35% 1.0% 85%c 28% 22.0%BCE 2.8% 3.6% 17.7%KL 1.4% 0.9% 5.4%0 4.1%0 0 .9%
25 to 34 years 138 80 19 6 24 5 1 44 82 21 106 6 36 42 31
15.3% 18.0%G 22.1%G 14.8%G 31.2%BFG 10.8%G 0.4% 16.8% 17.2% 17.2%L 17.3%L 4.3% 13.9% 21.9%m 1 7.3%
35 to 44 years 165 112 16 9 21 4 1 49 101 17 131 15 45 49 37
18.3% 25.3%fG 18.6%G 23.5%G 26.6%fG 9.8%G 0.4% 185% 21.1% 14.2% 21.3%L 10.3% 17.6% 25.9%m 2 0.6 %
45 to 54 years 204 136 17 15 17 2 10 65 127 27 144 31 39 56 57
22.7% 30.7%cFG 19.5%fG 39.0%CFG 22.3%FG 5.0% 5.0% 24.5% 26.5% 21.8% 23.5% 20.8% 15.1% 29.3%M 31.5%M
55 to 64 years 166 84 26 2 11 - 39 58 92 8 124 33 50 24 43
18.5% 19.1%D 30.1% bDE 4.3% 14.3% 20.0%D 21.7% 19.1% 6.6% 20.2%J 22.1%J 19.6%n 12.4% 24.1%N
65 and over 165 11 5 2 1 - 144 40 52 2 98 60 68 12 8
183% 25% 6.3% 56% 1.0% 74.1%BCDE 15.0% 10.9% 1.4% 16.0%J 39.6%JK 26.3%NO 6.1% 4.6%
Don't know/Refused 3 3 - - - - - - 2 - - 2 - - -
0.3% 0.6% 0.3% 1.1%
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TRENDWATCH (ALBERTA)-

QB. Which of the following categories best describes your age?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

18 to 19 years 29 5 2 26
32% 15% 4.2%b 1.0% 4.3%D

20 to 24 years 31 11 20 11 20
35% 33% 36% 3.7% 3.4%

2510 34 years 138 64 74 54 83
15.3% 18.9%C 13.1% 18.2% 13.9%

35 to 44 years 165 63 102 51 114
18.3% 18.5% 18.2% 17.0% 18.9%

45 to 54 years 204 62 142 72 1 32

22.7% 18.2% 25.3%B 24.2% 21.9%

55 to 64 years 166 75 92 64 102
18.5% 22.1%c 16.3% 21.4% 17.0%

65 and over 165 57 107 42 123
18.3% 16.9% 19.1% 13.9% 20.5%D

Don't know/Refused 3 2 1 2 1
03% 05% 0.2% 0.6% 0.1%

COMMUNITY DISABILITY SERVICES

Table 27
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 28
QC. Region.
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== ==j== ::j:: ==k== ===|=== =zm== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76
Weighted 900 244 2 56 400 450 450 60 302 370 165 230 386 206 69
Calgary 244 244 - - 122 122 9 86 107 41 59 90 67 26
27.1% 100.0% 27.1% 27.1% 14.8% 28.5%g 29.0%g 24.7% 25.4% 23.4% 32.4%L 37.5%kL
Edmonton 256 - 256 - 128 128 25 76 111 43 53 104 67 27
28.4% 100.0% 28.4% 28.4% 41.0%Hj25.1% 30.0% 25.9% 23.0% 26.9% 32.7%k 39.4%KI
Other 400 - - 400 200 200 27 140 152 8 1 119 192 72 16

44.4% 100.0% 44.4% 44.4% 44.2% 46.3% 41.0% 49.4% 51.6%MN 49.7%MN 34.9% 23.1%
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TRENDWATCH (ALBERTA)- COMMUNITYDISABILITY SERVICES Table 29
QC. Region.
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - St ay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $ 100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Calgary 244 126 24 14 16 11 49 63 148 35 158 46 60 50 61
27.1% 285% 27.0% 354% 21.0% 24.7% 252% 23.9% 30.8%h 28.5% 25 7% 30.8% 23.4% 26.5% 33.9%M
Edmonton 256 130 24 12 21 16 50 75 137 41 170 40 67 57 61
284% 29.3% 27.3% 30.5% 27. 5% 37.9% 26.0% 28.3% 28.4% 33.4% 27.6% 26.7% 26.2% 30.0% 34.2%
Other 400 187 40 13 40 16 95 127 196 47 287 64 129 83 57
44.4% 42.2% 45.7% 34.1% 51.5% 37.4% 488% 47.8% 40.8% 38.1% 46.7% 42.5% 50.3%0 43.4%0 3 1.9%
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QC. Region.
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Calgary 244 98 146 84 160
27.1% 28.9% 26.1% 28.1% 26.6%

Edmonton 256 91 165 79 177
28.4% 27.0% 29.3% 26.3% 29.5%

Other 400 149 251 136 264
44.4% 44.2% 44.6% 45.6% 43.9%

COMMUNITY DISABILITY SERVICES

Table 30
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TRENDWATCH (ALBERTA) - COMMUNITY DISABILITY SERVICES Table 31
QD1. Which of the following best describes your present employment status?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE =====
HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 16 1 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Working full - time 442 126 130 187 275 168 17 192 220 11 84 193 119 45
49.2% 51.7% 50.7% 46.7% 61.1%F 37.2% 28.1%J 63.4%GJ 59.5%GJ 6.8% 36.3% 50.0%K 58.0%K 64.5%KI
Working part - time 87 24 24 40 27 60 3 36 43 5 21 41 22 3
9.7% 9.7% 9.3% 10.0% 6.1% 13.4%E 5.0% 11.8%J 11.7%J 3.3% 9.2% 10.6% 10.6% 4.7%
Unemployed or 39 14 12 13 21 18 5 15 17 2 17 15 7 1
looking for a job 43% 57% 47% 33% 4.7% 4.0% 8.3%J 50%] 46% 13% 7.2% 3.8% 3. 5% 1.2%
Stay at home 78 16 21 40 15 63 4 45 28 1 24 31
full - time 86% 6.7% 8.3% 10.0% 3.3% 14.0%E 5.8%J 14.9%lJ 7.7%J 0.5% 10.6% 8.1% 9.5% 3.6%
Student, or 43 11 16 16 23 20 32 9 - 31 2 5
48% 43% 6.3% 4.0% 51% 4.4% 52.7%HI 2.9% 0.6% 22% 8.1%KM 0.8% 6.7%M
Retired 194 49 50 95 80 114 - 2 48 144 77 68 32 12
21.5% 20.0% 19.7% 23.7% 17.8% 25.2%E 0.6% 13.1%H 87.2%HI 33.5%LMN 17.7% 15.6% 17.2%
Don't know/refused 17 5 3 9 9 8 - 5 11 1 2 7 4 1
19% 2.0% 1.0% 23% 19% 1.8% 15% 29% 08% 1.0% 17% 21% 1.9%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 32
QD1. Which of the following best describes your present employment status?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -

TOTAL time time Unemp Home Student Retired Public Private Single Ma rried Other <$60K $100K $100K+

==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190

Weighted 900 442 87 39 78 194 265 481 123 614 150 257 190 180

Working full - time 442 442 - - - - - 132 305 59 327 54 99 127 127

49.2% 100.0% 49.8% 63.6%H 48.4%l| 53.2%L 35.8% 38.6% 66.7%M 7 0.6%M
Working part - time 87 - 87 - - - - 41 45 5 69 12 25 26 17

9.7% 100.0% 15.4%| 9.4% 4.2% 11.2%J 7.8% 9.6% 13.8% 9 A%
Unemployed or 39 - - 39 - - - 6 26 12 19 8 20 3
looking for a job 4.3% 100.0% 2.1% 5.4%h 9.9%K 3.1% 5.2% 8.0%n0 3.3% 1. 9%
Stay at home 78 - - - 78 - - 18 36 3 66 7 19 14 15
full - time 8.6% 100.0% 6.7% 74% 2.4% 10.8%J 48% 75% 7.5% 8.5%
Student, or 43 - - - - 43 - 8 33 9 2 11 4 2

4.8% 100.0% 27% 1.6% 26.6%KL 1.4% 1.1% 4.2%0 2.0% 0.9%
Retired 194 - - - - - 194 58 55 7 114 67 77 10 13

21.5% 100.0% 21.7%l 11.4% 6.0% 18.6%J 44.8%JK 29.9%NO 5.5% 7.5%
Don't know/refused 17 - - - - - - 4 6 3 11 1 6 2 2

1.9% 16% 12% 24% 18% 06% 23% 11% 1 2%
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TRENDWATCH (ALBERTA)-

QD1. Which of the following best describes your present employment status?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK  Yes NS/DK
==g== ==b== ==c== ==d== ==e==
Total: Unweighted 900 339 561 297 603
Weighted 900 338 562 298 602
Working full - time 442 151 291 127 316

49.2% 44.7% 51.8%b 42.5% 52.4%D

Working part - time 87 40 48 38 49
9.7% 11.7% 8.5% 12.7%e 8.2%

Unemployed or 39 14 25 19 20
looking for a job 43% 4.3% 4.4% 6.3%e 3.4%

Stay at home 78 30 47 35 42

full - time 8.6% 9.0% 8.4% 11.8%E 7.0%
Student, or 43 16 27 13 30

48% 48% 4.7% 4.3% 5.0%

Retired 194 77 117 57 136
21.5% 22.8% 20.8% 19.2% 22.7%

Don't know/refused 17 9 8 9 8
1.9% 2.7% 13% 3.1% 1.3%

COMMUNITY DISABILITY SERVICES

Table 33
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 34
QD2. Do you work in the public or private sector?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 38 206 69
Public sector, 265 63 75 127 99 166 9 94 123 40 69 88 77 28
meaning any level of 29.5% 26.0% 29.3% 31.7% 21.9% 37.0%E 15.1% 31.0%G 33.1%Gj 24.2% 30.1% 22.9% 37. 6%L 41.0%L
Government
Private sector, 481 148 137 196 287 193 24 184 219 52 108 223 111 37
meaning private 53.4% 60.7%D 53.3% 49.0% 63.8%F 43.0% 39.9% 60.8%GJ59.1%GJ 31.7% 46.7% 57.8%K 54. 0% 52.9%
industry or business
Don't know/refused 154 33 4 77 64 90 27 25 29 73 53 75 17

4
17.1% 13.3% 17.3% 19.3%b 14.2% 20.0%e 45.0%HI 8.2% 7.7% 44.1%HI 23.2%MN 19.3%MN 8.4% 6.0%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 35
QD2. Do you work in the public or private sector?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K
TOTAL time time Unemp Hom e Student Retired Public Private Single Married Other <$60K $100K $100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== =
Total: Unwe ighted 900 447 87 41 75 44 190 261 489 126 608 152 250
Weighted 900 442 87 39 78 43 194 26 5 481 123 150 257 190
Public sector, 265 132 41 6 18 7 58 265 - 30 188 43 68
meaning any level of 29.5 % 29.8%d 46.8%BDEFG14.1% 22.8% 16.8% 29.7%d 100.0% 24.9% 30.6% 28.8% 26.3% 29.2% 32.4%
Government
Private sector, 481 305 45 26 36 8 55 - 481 3 41 77
meaning private 53.4% 69.0%CEFG 51.7%FG 66.3%eFG 46.1%FG 17.9% 28.1% 100.0% 49.8% 55.5% 5 1.3%
industry or business
Don't know/refused 154 5 1 8 24 28 82 - - 31 8 30 51
171% 1.1% 15% 19.6%BC 31.2%BC 65.3%BCDEG42.1%BCD 25.3%K 13.9% 19.8% 19.8%NO 6.0%

=0==

191 190

64.8%m 60.1%

7.5%
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TRENDWATCH (ALBERTA)-

QD2. Do you work in the public or private sector?
BASE: Total respondents

WEIGHT: Regional  weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Ye s NS/DK

==a== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Public sector, 265 113 152 127 138
meaning any level of 29.5% 33.5%c 27.0% 42.5%E 23.0%
Government

Private sector, 481 176 304 133 347

meaning private 53.4% 52.2% 54.1% 44.7% 57.7%D
industry or business

Don't know/refused 154 48 106 38 116
17.1% 14.3% 18.8% 12.7% 19.3%D

COMMUNITY DISABILITY SERVICES

Table 36
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TRENDWATCH (ALBERTA)-

QD3. What is the highest level of education that you have reached?
BASE: Total respondents

WEIGHT: Regional weights applied

COMMUNITY DISABILITY SERVICES

EDUCATION
LOCATION GENDER AGE
HS Or Caoll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==g== ==p== ==c== ==d== ==e== ==f== ==g== ==h== = =j== __j__ ==k== ===|=== ==m== ==n==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Completed/some 15 2 4 9 7 - 5 7 15 - - -
elementary school 17% 07% 1.7% 23% 19% 15% 1.7% 0.8% 4.3%l 6.6%
Completed/some high 215 57 49 109 101 114 14 57 79 66 215 - - -
school 23.9% 2 3.3% 19.0% 27.3%C 22.4% 25.3% 23.0% 18.7% 21.2% 40.0%GHI93.4%
Completed/some 260 60 69 131 127 133 13 90 121 36 - 260 - -
college, vocational 28.9% 24.7% 27. 0% 32.7%b 28.2% 29.6% 20.9% 29.6% 32.8%J 21.7% 67.3%
or trade school
Some university 126 30 35 61 68 59 29 41 34 22 - 126 - -
14.0% 12.3% 13.7% 15.3% 15.1% 13.0% 47.8%HIJ13.6% 9.2% 13.7% 32.7%
Completed university 206 67 67 72 103 103 5 87 91 20 - - 206 -
22.9% 27.3%D 26.3%D 18.0% 22.8% 23.0% 8.3% 28.9%GJ 24.7%GJ 12.4% 100.0%
Post graduate/ 69 26 27 16 37 32 - 21 40 9 - - - 69
professional school ~ 7.7% 10.7%D 10.7%D 4.0% 8.3% 7.1% 6.8% 10.8%j 5.4% 100.0%
Don't know/refused 8 2 4 1 6 - 2 2 4 - - - -
09% 1.0% 1.7% 03% 12% 0.6% 0.6% 0.6% 2.6%

Table 37
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 38

QD3. What is the highest level of education that you have reached?
BASE: Total respondents

WEIGHT: Regional weights applied

EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -

TOTAL time time Unemp Home Student Retired Public Private Sin gle Married Other <$60K $100K $100K+

==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190

Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180

Completed/some 15 4 - 1 - - 9 5 4 1 5 9 7
elementary school 1.7% 0.9% 3.4% 45%B 1.8% 09% 1.1% 0.8% 6.1%K 2.7% 0.4% 0.5%
Completed/some high 215 80 21 15 24 5 68 64 103 21 138 53 82 26 25
school 23.9% 18.0% 24.3% 38.8%BF 31.4%BF 12.0% 35.3%BF 24.3% 215% 17.5% 22.4% 35.3%JK 32.0%NO 13.9% 1 4.1%
Completed/some 260 136 34 12 25 4 45 66 155 27 194 39 78 69 46
college, vocational 28.9% 30.7%F 39.2%FG 30.7%F 32.3%F 8.2% 23.2%f 24.7% 32.3%h 21.7% 31.6%j 2 5.6% 30.3% 36.4%0 25.6%
or trade school
Some university 126 57 7 3 6 28 24 23 68 34 72 19 41 24 18

14.0% 13.0% 7.8% 6.4% 8.0% 65.0%BCDEG12.1% 8.5% 14.1%h 27.9%KL 11.7% 12.7% 15.9% 12.6% 1 0.1%
Completed university 206 119 22 7 20 2 32 77 111 28 151 2 5 39 55 62

22.9% 27.0%FG 25.0%F 18.5%f 25.2%F 3.8% 16.5%f 29.2% 23.2% 23.0% 24.5%l 16.4% 15.1% 29.1%M 34.8%M
Post graduate/ 69 45 3 1 3 5 12 28 37 10 52 6 9 14 26
professional school  7.7% 10.1%  3.8% 22% 32% 109% 6.2% 10.7% 7.6% 8.0% 85% 3.9% 3.7% 7.5% 14.5%Mn
Don't know/refused 8 2 - - - - 4 2 2 1 3 - 1 - 1

0.9% 0.4% 22%b 0.6% 0.3% 0.7% 0.5% 0.3% 0 5%
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TRENDWATCH (ALBERTA)-

QD3. What is the highest level of education that you have reached?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==a== ==b== ==c== ==d== ==e==
Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Completed/some 15 4 11 2 13
elementary school 1.7% 1.2% 2.0% 0.7% 2.2%

Completed/some high 215 73 142 63 152
school 23.9% 21.5% 25.3% 21.2% 25.2%

Completed/some 260 93 167 93 167
college, vocational 28.9% 27.6% 29.7% 31.3% 27.7%
or trade school

Some university 126 41 85 34 92
14.0% 12.1% 15.2% 11.6% 15.3%

Completed university 206 87 119 78 129
22.9% 25.7% 21.2% 26.0% 21.4%

Post graduate/ 69 38 32 25 44
professional school  7.7% 11.1%C 5.7% 8.5% 7.3%

Don't know/refused 8 3 5
0.9% 09% 0.9% 0.7% 1.0%

COMMUNITY DISABILITY SERVICES

Table 39
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 40
QD4. Are you...?
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE =====
HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==f== ==g== =sh== ==i== =sj== ==k== ===l=== ==m== ==np==
Total: Unweighted 900 300 300 300 450 450 60 300 376 16 1 223 377 215 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 38 206 69
Single, never 123 35 41 47 65 57 48 38 35 2 23 61 28 10
married 13.6% 14.3% 16.0% 11.7% 14.5% 12.7% 78.9%HIJ12.7%J 9.4%J 1.0% 9.9% 15.8%k 13. 7% 14.2%
Married or living 614 158 170 287 320 294 10 237 269 98 143 266 151 52
together as a couple 68.3% 64.7% 66.3% 71.7% 71.2% 65.3% 16.6% 78.5%GJ 72.6%GJ 59.7%G 62.0% 68.8% 73. 1%K 75.0%k
Widowed 61 21 15 25 15 46 - 2 16 42 31 26 4 -
6.8% 87% 57% 6.3% 34% 10.1%E 0.7% 4.3%H 25.4%HI 13.4%LM 6.7%M 2.0%
Separate d, or 30 8 11 11 15 15 - 9 15 6 15 6 6 3
33% 33% 43% 2.7% 3.3% 3.4% 3.0% 4.0% 3.7% 6.4%L 1.6% 3.1% 3.6%
Divorced 60 17 15 28 29 31 3 11 34 12 17 25 1 4 3
6.6% 7.0% 57% 7.0% 6.4% 6.8% 4.4% 3.6% 9.1%H 7.1% 7.3% 6.5% 6.9% 4.7%
Don't know/not 13 5 5 3 5 7 - 5 2 5 2 2 3 2
applicable 14% 2.0% 20% 0.7% 1.2% 1.6% 1.5% 0.6% 3.0% 1.1% 0.6% 1.2% 2.4%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 41
QD4. Are you...?
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K
TOTAL time time  Unemp Home Student Retired Public Private Single Married Other <$60K $100K $100K+
==a== ==b== ==¢== ==d== ==e== ==fz== ==¢g== =ch== ==i== =Sj== ==k== =sl== ==m==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Single, never 123 59 7 30 61 123 -
married 13.6% 13.4%EG 5.9% 311%BCEG 3.9% 76.2%BCDEG 3.8% 11.5% 12.7% 100.0%
Married or living 614 327 69 19 66 9 114 188 341 - 614
together as a couple 68.3% 73.9%DFG 78.7%DFG 49.0%F 85.2%bDFG 20.0% 58.8%F 70.9% 70.9% 100.0%
Widowed 61 11 3 1 2 - 45 17 23 - -
6.8% 24% 34% 21% 28% 23.0%BCDE 6.3% 4.8% 40.5% 11.2%0 2
Separated, or 30 10 5 6 15 - -
33% 23% 6.0% 89%B 43% 19% 3.1% 4.0% 3.1% 19.9%
Divorced 60 33 4 1 17 16 39 - -
6.6% 7.5% 4.0% 9.0% 21% 19% 87% 6.1% 8.1% 39.6% 11.9%n0 6.1% 3.1%
Don't know/not 13 3 2 - 1 - 5 3 2 - -
applicable 14% 0.6% 1.9% 1.7% 2.6%b 1.3% 0.3%

152

61

5.9%0 2.2%

60

=—=n== ==Q==

250

191

190

41 22
16.0%0 11.6%

139 152 15
54.3%

16

29 -

15
1.6%

31

4

12
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TRENDWATCH (ALBERTA)-

QD4. Are you...?
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Single, never 123 48 74 39 83
married 13.6% 14.2% 13.3% 13.2% 13.9%
Married or living 614 225 389 204 410
together as a couple 68.3% 66.5% 69.3% 68.4% 68.2%
Widowed 61 19 42 14 47
6.8% 55% 7.6% 4.7% 7.8%
Separated, or 30 18 12 9 21
33% 53%C 21% 3.0% 3.5%
Divorced 60 23 37 26
6.6% 6.8% 6.5% 8.8% 5.6%
Don't know/not 13 6 7 6 7
applicable 14% 1.8% 12% 2.0% 1.1%

COMMUNITY DISABILITY SERVICES

Table 42
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 43
QDS6. Please tell me which category a pplies to your total household income before taxes in 2008.
BASE: Total respondents
WEIGHT: Regional weights applied
EDUCATION
LOCATION GENDER AGE
HS Or Coll/ Post
TOTAL Calgary Edm Other Male Female 18 -24 25 -44 45 -64 65+ Less Some Univ Univ Grad
==a== ==b== ==c== ==d== ==e== ==fz== ==¢g== =sh== ==zj== =sj== =zk== ===|=== ==m== ==p==
Total: Unweighted 900 300 300 300 450 450 60 300 376 161 223 377 21 5 76
Weighted 900 244 256 400 450 450 60 302 370 165 230 386 206 69
Under $10,000 12 1 3 8 5 7 4 4 4 1 7 5 - -
14% 03% 13% 20% 11% 1.6% 7.2%HIJ1.2% 1.0% 05% 3.2% 1.3%
$10,000to less than 31 7 10 15 11 21 3 10 8 10 20 9 3 -
$20,000 35% 2.7% 4.0% 3.7% 24% 46% 4.9% 3.4% 22% 6.0% 8.5%LM 2.2% 1. 6%
$20,000tolessthan 50 15 14 21 9 40 4 10 14 22 19 23 7 1
$30,000 55% 6.0% 53% 53% 21% 9.0%E 6.4% 3.3% 3.7% 13.5%HI 8.3%mn 59% 3. 3% 1.2%
$30,000tolessthan 60 15 12 33 26 34 4 18 22 16 20 32 4 3
$40,000 6.7% 6.0% 4.7% 83% 58% 7.6% 7.2% 59% 59% 9.7% 85%M 84%M 1. 9% 4.9%
$40,000to lessthan 104 24 28 52 58 46 4 40 42 19 24 50 25 5
$60,000 11.5% 9.7% 11.0% 13.0% 12.9% 10.1% 5.8% 13.1% 11.4% 11.3% 10.3% 12.9% 12. 1% 7.5%
$60,000tolessthan 91 23 33 35 52 38 7 41 31 12 11 47 22 11
$80,000 10.1% 9.3% 13.0% 8.7% 11.7% 8.5% 11.4% 13.7%ij 8.4% 7.0% 5.0% 12.2%K 10. 5%k 15.2%K
$80,000 to less than 100 28 24 48 58 42 2 50 48 - 16 46 34 4
$100,000 11.1% 11.3% 9.3% 12.0% 12.9% 9.2% 2.8% 16.4%G 13.1%g 6.9% 11.9%k 16. 4%KN 5.5%

$100,000 and ove  r 180 61 61 57 104 76 3 68 100 8 26 64 62 26
20.0% 25.0%D 24.0%D 14.3% 23.1%f 16.9% 5.7% 22.5%GJ 27.0%GJ 5.0% 11.4% 16.6% 30.3%KL 37.6%KL

Don't know/refused 273 72 70 131 127 146 29 62 102 77 87 110 4 9 20
30.3% 29.7% 27.3% 32.7% 28.2% 32.5% 48.6%HI20.6% 27.5%h 46.9%HI 38.0%LM 28.5% 24.0% 28.2%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES Table 44
QDS6. Please tell me which category applies to your total household income before taxes in 2008.
BASE: Total respondents
WEIGHT: Regional weights applied
EMPLOYMENT INCOME
SECTOR MARITAL STATUS
Full - Part - Stay At $60K -
TOTAL time time Unemp Home Student Retired Public Private Single Married Other <$60K $100K $100K+
==a== ==b== ==¢== ==d== ==me== ==fz== ==g¢g== =ch== ==i== =gj== ==k== ==l== =mm== ==n== = =0==
Total: Unweighted 900 447 87 41 75 44 190 261 489 126 608 152 250 191 190
Weighted 900 442 87 39 78 43 194 265 481 123 614 150 257 190 180
Under $10,000 12 2 4 2 1 4 4 2 6 12 - -
14% 0.4% 4.6%BG 5.6%BG 1.1% 3.1%b 04% 1. 6% 0.7% 3.6%K 0.4% 3.8%K 4.8%
$10,000tolessthan 31 4 - 7 3 2 13 5 19 10 5 16 31 - -
$20,000 35% 1.0% 18.8%BE fG 3.9%b 3.9% 6.7%B 19% 3.9% 8.0%K 0.9% 10.7%K 12.2%
$20,000to lessthan 50 12 6 2 1 4 25 17 18 7 18 22 50 - -
$30,000 55% 27% 63% 44% 10% 89%be 12.9%BE 6.5% 3.7% 6.0% 3.0% 14.7%JK 19.3%
$30,000to lessthan 60 27 7 2 5 1 17 6 31 3 16 60 - -
$40,000 6.7% 6.1% 84% 62% 66% 20% 89% 6.2% 65% 24% 6.7% 1 0.4%J 23.3%
$40,000to lessthan 104 54 8 7 9 3 21 25 67 17 72 15 104 - -
$60,000 11.5% 12.3% 8.9% 17.3% 122% 7.1% 10.7% 9.3% 14.0% 13.6% 11.7% 1 0.0% 40.4%
$60,000to lessthan 91 60 14 2 4 3 6 22 62 14 66 11 - 91 -
$80,000 10.1% 13.5%G 15.5%eG 5.6% 56% 7.1% 33% 82% 12.9% 11.1% 10.8% 7.1% 47.7%
$80,000 to less than 100 67 13 4 10 1 4 34 61 8 86 5 - 100 -
$100,000 11.1% 15.2%FG 14.6%fG 10.6%G 12.7%fG 1.9% 2.1% 12.7% 12.7% 6.9% 14.0%jL 3. 4% 52.3%
$100,000 and over 180 127 17 3 15 2 13 58 108 16 151 13 - - 180
20.0% 28.7%DFG 19.2%FG 8.7% 19.8%FG 4.0% 6.9% 22.0% 22.5% 12.8% 24.7%JL 8.4% 100.0%
Don't know/refused 273 89 20 9 29 27 93 84 111 44 171 47 - - -
30.3% 20.2% 22.6% 22.8% 37.0%Bc 62.0%BCDE 48.1%BCD 31.6%| 23.1% 35.6% 27.8% 31.5%
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TRENDWATCH (ALBERTA)- COMMUNITY DISABILITY SERVICES

QDS6. P lease tell me which category applies to your total household income before taxes in 2008.
BASE: Total respondents

WEIGHT: Regional weights applied
HEARD OF CDS SUITED FOR CDS

No/ No/
TOTAL Yes NS/DK Yes NS/DK
==g== ==b== ==c== ==d== ==e==

Total: Unweighted 900 339 561 297 603

Weighted 900 338 562 298 602

Under $10,000 12 8 4 3 9
14% 23% 0.8 % 1.0% 1.5%

$10,000tolessthan 31 15 16 15 16
$20,000 35% 45% 29% 51% 2.7%

$20,000 to less than 50 22 28 14 36
$30,000 55% 6.4% 5.0% 4.6 % 6.0%

$30,000 to less than 60 20 40 24 36
$40,000 6.7% 59% 7.1% 8.2% 5.9%

$40,000to lessthan 104 41 63 45 59
$60,000 115% 12.1% 11.2% 15.1%E 9.7 %

$60,000tolessthan 91 34 57 30 60
$80,000 10.1% 9.9% 10.2% 10.1% 10.0%

$80,000tolessthan 100 31 69 25 74
$100,000 11.1% 9.1% 12.3% 8.4% 12.4%

$100,000 and over 180 68 112 64 116
20.0% 20.1% 19.9% 21.3% 19.3%

Don't know/refused 273 100 173 78 195
30.3% 29.6% 30.8% 26.1% 32.4%

Table 45
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